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JASPER 
ABELS 

With a 

background in 
graphic design 
from the Royal 
Art school 
in the 

Netherlands, this Dutch fashion photographer is 
known for his bold, minimalist style and use of 
punchy colours. Photography doesn't run in the 
family; growing up, his dad trained police dogs, 
while his mum was in retail. But after a job at a pet 
store, Jasper opted to work with people rather than 
animals. See his fashion shoot on page 136. 




RANKIN 

Born in Paisley, Rankin grew up in Hertfordshire and now calls London 
home. He ditched his accountancy degree to study photography instead, 
and has never looked back, shooting everyone from the Queen of England 
to the Queen of Pop, Madonna. This month, he turned his lens on the 
13 hottest YouTubers for our Project 13 portfolio (page 149). 


NIKI BROWES 

Fuelled by Earl Grey tea, InStyle’s associate editor headed up the coordination of 
Project 13. Over six months, she watched so many vlogs that her daily morning greeting 
quickly became a cheery, ‘Hi, guys!' Diarising with 13 of the most in-demand YouTubers 
was never going to be easy (these people have diaries to rival Beyonce's) - but after about 
‘a million emails', Niki finally managed to schedule a two-day shoot with Rankin at his 
north London studio. And she didn't stop smiling throughout. What a trouper! 



THE GREAT BEAUTY 
BAKE OFF. WATCH 
GEORGE TRY OUT THE 
MAKE UP TREND AT 

lnStyle.co.uk 


CHRISTOPHER TENNANT 

Born and raised in Newton, just outside Boston, after 
college Christopher moved to New York City to pursue his 
dream of becoming a writer. He realised he could make 
a career out of it when he landed his first job at New York 
magazine. Tf you could hack it there, you can hack it 
an 3 Avhere.' He now lives in Brookl 3 m with his British wife 
and newly arrived daughter, Beatrix. This month, he 
interviews cover star Anne Hathaway (page 128). 



INTERVIEWS BY CHLOE MAC DONNELLL. PHOTOGRAPH BY CYRILL MATTER 




The festive gift everyone’s buzzing about. Our skin-changer is 
demnatologist-develop ed to gently lift the makeup, dirt and oil that hand 
washing may miss. Oh, the heafthy glow. , .the purified-looking pores. 
And moisture just sinks in. A great gift for all skins— to give, and to get. 

Clinique Sonic System Purifying Cleansing Brush 


CLINIQUE 

Allergy Tested. 100% Fragrance Free. 
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EDIIOnLEIIER 


What I’ve always loved about being a journalist is finding out about the new. It could be anything from a tea bar to 
a trainer brand to a fledgling Danish designer or an unknown name in the latest Star Wars movie. Knowing about 
them, or writing about it and discovering more about why it’s become such a thing, is the best bit of my job. 
Which is why I’m pretty excited about this issue. In August, we launched brand new InStyle awards - something 
quite different from all the other plaudits out there. Unlike traditional celebrity awards, this one focuses on a new 
generation of digital celebrities: the YouTubers. I wanted to celebrate these fun, relatable stars who are attracting 
gazillions of fans with their updates about their lives, style, beauty regimes and fashion tips. We called it Project 13 
because there are 13 awards and in the very 2015 spirit of collaboration, we decided to work with the 
award-winners to create a 13th edition InStyle. Watch this space... 

We asked you to vote for your favourite (which, thank you very much, you did in your droves) and then, along with 
Style Haul, a multichannel network that works closely with many of these bright young things, we awarded the 
most innovative and inspiring. In one rather geekish feat of maths, our senior features writer Lucy Pavia worked 
out that when you add our award -winners’ YouTube subscribers to their Twitter and Instagram followers, it 
amounts to a whopping 23 million - that’s the population of Australia! It does kind of make my brain explode 
thinking about it. But despite their insane popularity, when I met a few of them on our Rankin shoot, I was struck 
by how warm, easy-going and confident they all were. Diva-ish behaviour is not their game. See who won what on 
page 149 and check out their video interviews at Instyle.co.uk/project 13. Have a great month. 
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CONSIDERINGTHE AVERAGE AGE OF TEAM //VST/LE ISN’T SEVEN, weVe been havinga little too nnuch fun with Barbiethisnnonth. First, there was 
a major dip in productivitywhen celebrity hairdresser Mark Hill sent us a Barbie with afull kitof miniature hair dyes, so we could give hera punk makeover. 
Then, afew days later (by sheer coincidence), a personalised pink Barbie, remote-controlled cararrived from Soap & Glory. Someone pointed out that 
the smooth floor outside the lifts at /nSty/e HQ would be the best spot for a test drive, as car and doll were united for a spin. How old are we again? 
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Only YouTube’s 
biggest stars. 


Indeed. They reach 
over 23 MILLION 
people. 
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FIND YOUR PERFECT MATCH. 
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Our 1®' system of targeted care freshly 
fused in real time by your hairdresser. 
Hair is stronger* looks shinier, 
smoother and feels thicker, 
softer, as if transformed. 
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PANDORA 

UNFORGETTABLE MOMENTS 


Beautiful jewellery for every occasion, hand finished from sterling silver. 
Celebrate your Christmas moments. Be inspired at pandora.net 
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EXCLUSIVE 



download makeup genius to try on your perfect pink 

WWWIjOREAL-PAR!S.CO.UK/MAKEUP-GENIUS 


PINK PERFECTION 

CUSTOM-MADE. VELVET MATTES 
DESIGNED BY US. TAILORED FOR ®U. 

#LIFEINPINK 



LOREAL 

MAKEUP DESIGNER/PARIS 
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THE VELVET COLLECTION 

Transform your look with the 
Velvet Collection. The foolproof 
smokey eye trio combines new Velvet 
Volume Mascara, Smokey Eye Drama 
Kit and Masterpiece Liquid Eyeliner. 

The Velvet Collection, for a 
smouldering eye look, 
#MAKEGLAMOURHAPPEN 


Cancto a tranafoimatiori Valvot Volume False lash EtiM 
Smokey Eye Ortma Kit in Luote LUficSt Masterpiece Hfgli PMsIda 
Liquid Eyeimer in Black. 
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A massive cloud of awards-buzz has 
surrounded Carol ever since it won 
standing ovations at Cannes back in 
May. Starring Cate Blanchett as a married 
woman who has an affair with a shop 
assistant (Rooney Mara) in the early 50s, 
the performances are as Oscar-worthy as 
the beautiful outfits by The Wolf Of Wall 
Streets costume designer Sandy Powell. 
Carve out an evening in your diary to see it. 
Carol is in cinemas from 27 November 







THE OSCAR RACE BEGINS ® 


HERE ARE FOUR OTHER NOVEMBER REEEASES AEE GUNNING FORAEITTEEGOEDMAN. 



STEVE JOBS 

OUT 13 NOVEMBER 


BRIDGE OF SPIES 

OUT27 NOVEMBER 


Michael Fassbender stars 
as the late i-messiah in this 
slick new biopic. A nnust-see 
for Apple disciples. 

Potential Oscar nods? 

Best Picture, Best Supporting 
Actress for Kate Wi nslet and 
Best Actor for Fassbender. 


Steven Spielberg’s tense Cold 
WarthrillerseesTom Hanks 
take the lead i n a scri pt written 
bythe Coen brothers. 

Potential Oscar nods? 

Best Director, Best Actor 
for Hanks and Best 
Original Screenplay. 



LAB 



Who better to team up with Radley on a collection of 
beautifully printed leather bags and rucksacks than London 
Fashion Week favourite Jonathan Saunders? We canT wait 
to get our mixis on one of those geometric-print rucksacks. 
#monochiJDmedream. From £65 to £249, radleyco.uk 


BROOKLYN 

0UT6 NOVEMBER 

A movingdranna about 
ayoung Irish wonnan (Saoirse 
Ronan) who ennigrates to 
New York in the early 50s. 

Potential Oscar nods? 

Best Actress for Ronan, 
Best Costume Design and 
Best Adapted Screenplay. 


BLACK MASS 

OUT27 NOVEMBER 

Johnny Depp does aclassic 
'awards season’ ugly-over 
to play Boston gangster 
James 'White/ Bulger. 

Potential Oscar nods? 

Best Actor for Depp and 
Best Supporting Actor 
for Joel Edgerton. 



THE MAN WHO 

CONQUERED 

INSTAGRAM 


Better known by his Instagram 
handle, @TheFatJewish, New 
Yorker Josh Ostrovsky has 
clocked up a six-million-strong 
following and an army of 
A-list fans (including 
January Jones and d 

Ryan Gosling) for his m 

posts of amusingly S 

captioned dogs and |H 

carbohydrates. Now 
comes his first book, 
an autobiographical 
account of his rise 
to internet stardom. 

Money, Pizza, 

Respect: The Funniest 
Book You Will Ever 
Readby Josh 'The > 

Fat Jew' Ostrovsky % i* , » 
(£16.99, Hardie Grant) , Jfe * 
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^ OUR MOST ADVANCED FORMULA YET. 
VISIBLY ERASES DAMAGE FROM THE FIRST USE 

i YOU’LL BE BLOWN AWAY. 
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CQKOltlDNI 


NTENE 


FIND OUT MORE ON PANTENE.COM 
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Berets 


201 5 

Right now, with its hot 
new creative director 
Alessandro Michele, 
what Gucci says, goes. 
And this season, 
Gucci says berets. 
Preferably red. 


1 960S-80S 

For proof that 
absolutely everyone 
can rock a beret, look 
to Che Guevara, Elton 
John and Princess 
Diana. #diverse 


1 930S-50S 

Made famous by 
Marlene Dietrich, the 
beret can be traced 
back to the Bronze 
Age and was adopted 
by the French 
military in 1889. 


A-HA! 


WHYALAN PARTRIDGE IS 
OUR A/W 2015 STYLE HERO 
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THE STATEMENT SWEATER 

Ifyourdad doesn’t already 
have one, look for an oversized 
numberinachevron design. 
£229, Sandro at Selfridges 
(selfridges.com) 



THE BLAZER 

Spearheadingthe 
Partridge-chic 
movement on the 
catwalk was Gucci, with 
its blazers,trousersuits 
and shades of pale blue. 

£985, Gucci 
(net-a-porter.com) 






THE BLUE ROLL-NECK 


An Alan essential: 
wearacolourful roll- 
neck underneathyour 
blazer, varsity jacket 
or statement jumper. 
£19, Urban Outfitters 
(urbanoutfitters.com) 


THE WHITE HI-TOPS 

So wrong, they’re right 
-team stonewash jeans 
with a pair of Nikes, Asics 
or Reeboks. The tighter 
the laces, the better. 
£75, Nike at Schuh (schuh.co.uk) 


THE VARSITY JACKET 

Alan’s 80s throwback 
ward robe would n’t 
be complete without 
a bomber jacket, ideally 
with two-tone sleeves. 

£190,Maison Kitsune 
(harveynichols.com) 


THE BLUE TROUSERS 

Bluetrouserslike 
Alan’s are very Gucci 
a/w 201 5. Add a matching 
jacket forthe full look. 




£560, Emilia Wickstead 
(matchesfashion.com) 
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Bell (£) Ross 


BRSWHITE CERAMIC Bell & Ross Boutique ■ Units 48-49 Burlington Arcade ■ London ■ WIJ OQJ ■ +44 (0)207 629 6464 ■ e-Boutique: www.bellross.com 


PHOTOGRAPHS BY ALAMY, ALLSTAR, CAMERA PRESS/ JAY BROOKS, GETTY IMAGES, 
GUERIN BLASK, JASON LLOYD-EVANS, LANDMARK, PA IMAGES, REX FEATURES 


STRICTLY BINGO 

SIMPLY CROSS OFF EACH ONE AS THEY HAPPEN ORSPICEUPTHE 
SHOW BY KNOCKING BACK A S H OT E V E RY T I M E I N ST E A D 


CRAIG DOES A SPIN 
TO CAMERA WHEN 
THE JUDGES ARE 
INTRODUCED 


A CONTESTANT IS 
TOLD TO POINT 
THEIR TOES MORE 
DURING THE JIVE 


BRUNO 
FALLS OFF 
HIS CHAIR 
WITH 

EXCITEMENT 


THE CAMERA SHOWS 
DAVE ARCH O N LY 
WEARING ONE OF 
HIS HEADPHONES 



LEN STARTS 
A SENTENCE 
WITH ‘\ TELL 
YOU WHAT...’ 


BRENDAN 
BECKONS FOR 
A CAMERA TO 
FOLLOW HIM 
DURING A DANCE 


A CONTESTANT 
DOES ‘THE BEST 
CHARLESTON 
THE SHOW HAS 
EVER SEEN’ 


DARC E Y 
TOTAL LY 
LOSES IT, 
EITHER CRYING 
OR LAUGHING 


THE DANCERS 
START MESSING 
ABOUT AND 
GIGGLING BEHIND 
CLAUDIA 


A MALE CONTESTANT 
IS TOLD HIS HANDS 
LOOK LIKE PADDLES 
DURING THE TANGO 


A CONTESTANT 
IS TOLD NOT TO 
‘LOSE THEIR NECK 


LEN SAYS 
‘YOU’RE MY 
FAVOU RITE’ 

TO THE LEAST 
TALENTED DANCER 



IN THE 

REH EARSALS, 
THEY WEAR 
FANCY DRESS FOR 
NO GOOD REASON 


TESS SITS NEXT 
TO A CELEBRITY 
FRIEND/FAMILY 
MEMBER IN THE 
AUDIENCE 


CRAIG GIVES 
A O N E 
SENTENCE 
JUDGEMENT 


TESS PRONOUNCES 
THE WORD 
‘JUDGES’ WITHOUT 
USING ANY 
VOWELS - ‘J DGS!’ 


A MALE 
CONTESTANT 
KISSES ONE 
OF THE JUDGES 


LEN GETS ANNOYED 
WITH ‘ALL THAT 
FAFFING ABOUT AT 
THE START’ 


THE STRICTLY COME DANCING FINALISONBBCONEON SATURDAY 19 DECEMBER 




J/O^KATNISS 
EVERDEEN 
ARE YOU? 


FIND OUT IN OUR SIMPLE QUIZ. MAY 


THE ODDS BE EVER IN YOUR FAVOUR 

ir S PAY DAY AN D YOU’RE GOING 
SHOPPING. YOU... 

(A) Blowthe whole budgeton 
a pair of gold Valentino sandals. 

(B) Top upyour office wardrobe 
with a Whistlesfern-print blouse 
and pairof cigarettetrousers. 

(C) Invest in a dark blue Topshop boiler 
suit. Practical and easy to run in. 

YOU WANT TO IMPROVE 
YOUR FITNESS. YOU... 

(A) Splash outon Lululemon exercise 
gear and join your local yoga studio. 

(B) Goforajogaroundyour local park. 

(C) Sign uptoTough Mudder. Any exercise 
that doesn’t involve electric shocks and 
wadingthrough bogs isforsissies. 


Mostly As 

Sorry, you’re way nnore Effie 
Trinketthan Katniss Everdeen. 


Mostly Bs 

You’re a bit soft for Katniss. 
Musttry harder. 


YOU’RE BORED OF YOUR HAIR 
ATTHE MOMENT, SO YOU... 

(A) Bookinat Daniel Galvinforacut, 
condition, colourand blow-dry. 

(B) Have itchopped intoan 
Alexa-inspired bob. 

(C) Askyour sister to doyou a Dutch braid. 

YOU’VE GOT A POSH CHRISTMAS 
DRINKS PARTY. YOU WEAR... 

(A) A Balmain velvet mini dress. 

( B) A brown suede skirt with 
a red polo neck. So festive! 

(C) Somethingthat sets on fire 
whenyou spin around in it. 



YOU’RE PLANNING YOUR BEST 
FRIEND’S HEN WEEKEND. YOU... 


(A) PutdownadepositforaBabington 
Housespaweekend:£450perhead is 
perfectly reasonable, right? 

(B) Bookalife-drawingclassand cocktails. 

(C) Signyour hens up for an archery 
lesson. Great fortoningthe upperarms 
and - if the occasion calls - overthrowing 
a vicious dystopian dictatorship. 



Mostly Cs 

Congratulations -you’re so badass 
you and Katniss must be related! 


The Hunger Games: Mockingjay Pa rt2isincinemas19November 


4 











YARIS ICON 


0%APR 


representative* 


£159 


permonth^ 


£900 tou/ards 
your deposit 

Reversing 

camera 

Multimedia 
system luith 
Bluetooth 


L 


TOYOTA 


ALUJAYSA 
BETTER UJAY 




A STRIKING, 




50 years in the UK 


ALLURING, 


TOYOTA 


representative* 


Yaiis Icon 3 door 10 VVT-i Manual Official Fuel Consumption Figures in mpg (l/lOOkm): Urban 54.3 (5.2), Extra Urban 74.3 (3.B), Combined 
657 (4. 3). CD^ Emissions 99g/km, The mpg & CO ^ Figures quoted are sourced from official EU regulated test results. These are provided For 
(UARRAKTv Comparability purposes and may not reflect your actual driving experl ence. Model shown is vans icon l door i. a wT^Hinual at m,?4S.M»tKclude5 metallic paint 
at f 49S. PriHS correct at H me of yo^ng to prt&s/prlfH. *Q% APR Repre^entaHwe avtITahle cm nm retail orders of Varis {ekdudln g Acilve Grade) when ordered between Ul October and 17th 
December 2015 an d register ed and financed throujgh Tcrvote rioanctal Ser vkes by list Mdrc:h20IbDna42Tnanth ACceSsToyots ( PCP} plait wtl h 0-3 2% deposit . Payment ^howo H based on 
a 42 mopth AccefsToyota contract with £979 customer deposit, £900 Finance Deposit Allowance and Guaranteed Future Value/Optionel Final Payment. Toyota Financial Servfcef (UK) FLC; registered ofhce Great 
Burgh, Bjrgh Heath, Epsom, Surrey, KTIB SUZ. Authorised and regyta.ted by the Financial Conduct Authority. Indeninitlesrsiiay be rec^ulred. Finance subiect to status to over ISs. Other llnance offers are available hut 
cannot be used in conjunction with tlris offer. ^Mce ss rnlEes over contracted charged at Bp per mile. T ay ata teolTes are independent ol T ay ota FInanclaJ Services. T erms and conditions apply. Affordable finance thraugh 
AccessToyota, S year /lOO, 000 mile manufacturer warrarity subject to terms and conditions. 






COMPILED BY AMY BANNERMAN. PHOTOGRAPHS BY JASON LLOYD-EVANS, 
REX FEATURES, ADVERTISING ARCHIVES 



JACKET 

£85, Levi’s 
(levi.com) 


JEANS 

£248, Paige 
(paige.com) 


what’s NOW 


AMY’S TIP 

Give your denim 
skirt a sexy winter 
upgrade by wearing 
with a fitted top 
and heels.’ 




)T JUST FOR (UMime. InSlylc^ tashion 


Newstlash: denim for the party season 


editor Amy show i 


JEANS 

£1 59.95, NYDJ 
(nydj. co.uk) 


AMY’S TIP 

Rips can work for 
the evening - just 
make sure you 
glam up the rest 
of your outfit.’ 


on’t be mean and leave your 
I denim behind, it wants to 
come out partying with you! 

It’s now a totally acceptable option for 
eveningwear - the trick is to strike a balance 
between smart and casual. I don’t like 
looking too neat. For example, if I wore a 
tux jacket and blouse with tailored trousers 
to a party, I would feel too ‘done’. However, 
swap the trousers for a pair of jeans and I 
feel like my style looks more effortless. And 
that, to me, is the epitome of cool. 

For more ideas, visit Amy’s denim blog 
thejeanius.com 


(g)THEJEANIUS_ 




f @GreyGooS0 . ,^^^^(&GreyGooseUK WWW.GREYG005EC0M Sip Responsibly 
iQ20IS. GREY GOOSE. THE GEESE DEVICE AND TRADE DRESS ARE TRADEMARK& DRINKAWARECO.UK 


^1 


FLY BEYOND 

DISTILLED ONCE. BECAUSE WHEN YOU START 
WITH THE BEST. ONCE IS ENOUGH. 


Our continuous column distitiotion process 
is specificoKy designed to capture the 
unique quoltty of Fronce's finest wheat. 





GREY GOOSE 


WORLO'5 BEST TASTIlStO VODKA 


Tommy Hilfiger S/S 2016 

WHEN 14 September 2015 
WHERE Pier 36, 299 South Street, New York 
WHY With his trademark 'big is better’ approach to fashion shows, Mr Hilfiger turned one 
corner of Manhattan into a giant Caribbean beach party to unveil his 2016 spring/summer 
collection. Guests took their seats on deck chairs by the runway - a painted wooden jetty 
hovering above a huge shallow pool - and Gigi Hadid led a model army dressed in string bikinis 
and stripy bucket hats to a soundtrack of Bob Marley. Can we fast-forward to summer now? 
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Heritage stationery and accessory brand 
Smythson has called in a little help from its 
friendsthiswinterto launch the‘Smythson 
Stories’ campaign. Set designer Robert 
Storey will turn store windows into a festive 
wonderland, while illustrator and fashion 
filmmakerQuentin Jones has designed = 
a limited-edition Christmas card, available 
instoreandonlineatsmythson.com. 


COOL COLLABS 

WE LOVE A LINK-UP 


JIMMY CHOOX 
MOON BOOT 4 

WeVe all had that dilemma 
- how do we keep our feet 
cosy on the slopes, but then 
look good forapres-ski? 
Cue Jimmy Choo’s Moon 
Boots. From £425 
(jimmychoo.com) 


INSTANT 

UPGRADE 

Whetheryou’re off on business 
or pleasure,travel should always 
be fun, so brighten upyour hand 
luggage with this passport 
holder, £35, Fossil (fossil.com). 


CLUB MONACO 
X MAGNEA 

Club Monaco isteaming up 
with knitwear designer 
Magnea to create a range 
of cash mere outerwear and 
accessories inspired 
by the Nordic 
landscape. From £245 
(clubmonaco.com) 


Although O.W.L watches only 
launched two years ago, inspiration 
drawn from quaint British towns 
and old stately homes have made it 
a quick hit amongfashion lovers. 

Each watch comes in its very 
own gift box inspired by a Victorian 
travel case. Very Downton Abbey. 
^ (owlwatches.com) 


PETER PILOTTOX 
ANCIENT GREEK 
SANDALS 

Made up of nine new styles, 
the range features bold, 
graphic designs. Prices 
from £175 (ancient-greek- 
sandals.com) 



FASHION 


CONFIDENTIAL 


NICK SPENSLEY 
ON WHAT’S 
LANDED THIS 
MONTH 


WHAT Bracelet, £59, 

Skagen (skagen.com) 

WE LOVE The clean and simple design. 






WHAT Ankle boots, £155, 
Ugg (uggaustralia.co.uk) 

WE LOVE The chestnut colour. 
Plus, they’re the perfect height. 


WHAT Watch, £375, Movado 
(movado.com) 

WE LOVE The sleek 
and minimal face. ' 


7 




J 










CuA' 

OF COLOUR 



FROM OUR HANDS TO YOUR HANDS 


IN YOUR HANDS. IT’S MORE THAN JUST A HAtRCOLOUR. 
IT-S A BEAUTY RITUAL THAT CAN ENHANCE YOUR 
LOOK OR RADICALLY TRANSFORM IT, HAIR IS INFUSED 
WITH COLOUR THAT IS CHIC. STYLISH AND TOTALLY 
STUNNING, GLAMOUR IN ALL ITS SPLENDOUR- THE ART 
OF COLOUR SIGNED fOR^AL PARIS, HAIR COLOURIST 
SINCE 1909. 

loreal 

HAIR COLORIST/PARIS 




Luma Grothe. 



THE ART OF COOL REFLECTS 

THE ULTIMATE PARISIAN CHIC, 
BRASS DEFIANT PREMIUM COLOUR. 



NEW 

■ AN EXQUISITE TRILOGY OF COOL REFLECTS: BLUE. IRIS AND ASH. 

■ WARM TONES ARE NEUTRALISED. 

■ ULTRA-RADIANT FROM EVERY ANGLE. 

■ UP TO 6 WEEKS OF SHINE. 

BECAUSE YOU'RE WORTH IT. 


L'OREAL 

HAIR C O LO R I ST/PARIS 




SWAROVSKI.COM 




SWAROVSKI 


Collection from £74 
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BRIGHT CRYSTAL 


arrnanil)eaulyxixuk Qiris Pine 




‘ia 



unforgettable 
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MARC JACOBS 
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Because it’s pretty much back-to-back parties from now until January, why not take a few 
style cues from the people who go to hot soirees all year round: celebrities. The new party dressing 
rules? Keep the tailoring white, brave a bit of sheer and there’s nothing boring about beige. 





the LOOK 



GIGI HADID 


COCO 

ROCHA 


HAILEY 

BALDWIN 


When did it become cool to be beige? When Balmain designer Olivier Rousteing decided to deck out his 
entire Paris Fashion Week posse -featuring Kendall Jennep Lily Donaldson and Coco Rocha- in various shades 
of itforhisafter-show party, that’swhen. Tip: makethecolourworkfornight-time byaddinghigh heelsand little 
sweeps of gold. If beige really isn’tyourthing, try an earthy, burnt orange instead, a la Jourdan Dunn. 


LILY 


DONALDSON 


JOURDAN 

DUNN 



CONTACT: +44 (□) 20 77 20 97 25 
UK@THOMASSABO.COM 




LOVE BRIDGE 


WWW.THOMASSABO.COM 


the LOOK 


STARS 


r 

^OPPY 
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It’s all gone a bit The Star-Spangled Banner on the red carpet this month. Cara Delevingn^is t/ansnnitting her new 
movie-starstatus in the most literal sense with this fringed, showgirl number by Saint Laur^nk^hil^her older sister 
Poppy has taken our daywearfriend, the Breton stripe, and given it a lacy evening spin. Can’t dejidefttween the two? 
Make like blogger Leandra Medine and wear both at once. 


JIMMYCHOOXOM 




the LOOK 



We’re calfingthfs 'no-red-wine chic’. The trick with this look is to go all the way (no bright pops of colour; please), while \ 

keepingyouracconnpanyingaccessories discreet. WeloveSolange Knowles’s purist approach to the white-on-white 


par|y vibe - but if white shoes are a step too far, try an elegant, strappy black heel like Charlize. 






1 




LE PARFVM 




the LOOK 



Not for the faint-hearted (or afamily gathering), the sheertrend ismakingaboldconriebackintimeforthe 
party season. Few of us are blessed with the genetics to pull off Rosie Huntington-Whiteley’s spider’s web showstopper, 
butyou could always give Cara’s nnore forgiving high trouser and sheer blouse look a spin. Word to the wise: this outfit 
will increaseyourchances of being propositioned underthe mistletoe by around 50 percent. 


PHOTOGRAPHS BY GETTY IMAGES, REX FEATURESJASON LLOYD-EVANS, PHILLTAYLOR/LICKERISH, PRESS ASSOCIATION 


wwwUsseyfniyakeparfunns,com 


ISSEY MIYAKE 

L’EAU D’ISSEY 




Johannes Huebrphotograp 
exclusively for Ciroc Vodka 


?<^over the Alps 
Austria 






62015 movodo gtoup, Inc. 



SINCE IT WAS FOUNDED IN SwrfZEIiLAND IN 1881, MOVADO FIAS EARNED MORE THAN 100 PATENTS AND 200 INTERN ATlONAl 
AWARDS FOR ARTISTRY AND INNOVATION IN WATCH DESIGN AND TIME TECHNOLOGY. THIS RICH HERDAGE OF INNOVATION CONTINUES 
TO DEFINE THE MOVADO BRAND AND TO DISTINGUISH ITS LATEST WATCH DESIGNS, CELEBRATED FOR THEIR CLEAN, MODERN AESTHETIC. 

MOVADO 

SWISS HERITAGE | MODERN DESIGN 


NEW 1881 AUTOMATIC” 

A MODERN TRIBUTE TO THE 
YEAR MOVADO WAS FOUNDED. 
FINE SWISS MOVEMENT. 
MOVADO.COM 

AVAILABLE AT ERNEST JONES 



PHOTOGRAPH BY JEFF BOUDREAU. COAT. £749. DAKS (020 7409 4040) 
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NOT AVAILABLE IN CANDY PINK 




The Jeep Renegade also has a wide choice of fuel-efficient engines and a 5 star EuroNCAP safety 
rating. And on the outside, it's got looks that will turn heads either driving down Oxford Street or 
driving through the Oxfordshire countryside. No matter what colour you choose. 


C199 per month with C1,500 Jeep Deposit Contribution and 0% APR Representative*. 
jeep.co.uk 


r Renegade 






It's maybe oiir most compact SUV, but the All-Nevnr Jeep Renegade still comes pack^ with a host of 
impressive technological features. Inside, youTl find a spacious and luxurious interior with lots of • 
ingenious storage spaces. There's also an award-winning Uconnect® Touchscreen Infotainment 
System with Sat Nav, giving you hands-free control of your music, messages and calls. 








Model shown Jeep Renegade U E tiifa Whp Lqogitijde h ^ Manual it WK including $|iecial Ptstel Pimt at Chan. OFFICIAL FUFl COKSUMPTIDN FiGljftB FOR JEEP RERFOAOE RANGE MPG ELnOOKHli 
EXTRA URBAN 47,9 (&.9l -7D.6 !4.D), URBAN 3?.S (B.7| - 5^.4 (HI. COMBINED 40,9 |6.9l - 64 J |4.4]. COj EMISSIONS: 16Q - 11S G/KM.futcoiiHipiiHiidcqitigiBariD^aiiRgdtQrEampiiitiiipiffpaiHiAKnf^eir^tiEC*^^ 

(ifulitlQn$ Ml fliay Dor bf npitiieuthft gf nH-tiff Irhwig ggoiitiqQ fgctgrijucti u iftmiig ii|^ rgal cw^ii w ni|f glia Mif t ^ricgat iHi^ m iDi»iTfpik« b ^1,17^ (fptIgMl Flffd P&pgiii it 0117. Cgnirgct Tufii It ti nntbt 

aealUbl* on Jk| 1 Modi 1 1Kp laog^y 9 h S|M« HMUti H F1t,4»S IncUidlai Piitil i^i i«git!iifD^ It Jlsi DkiM m OtiOBdt tjootrllniKfi mIt oittUbU m wth itf|> Hot iw PCF wvut J«i{i Hgtiifa ^ m o|hgn tt eIq 9ihlcli ivi 

ut ptf Hw iml inrnPiifi, (t IM viNdt nol fiimiri buttM m i^Ffid innmi laltieg Li giuiir ]:i^ pef flif iimdiii| 1{,(lM) ulu pit umr v\ iiq uNniHg) i&d boitijj in cMIEltia F^pci tttfnl la ttbtii Eftmlnt Wf br iiiiiftd lim v\i tevliCktik ipjib' 

At girlicfpitini diefiri wif iHp Mnncitl Sorwn, PH Bar HIA, SlDU|t. SL1 IPW Jnp^ is i rcgiiliril ini^ri of (Cl Ifi ILL 




Shoes, £75, Aldo 
(aldoshoes. 
com) 


STAR PRINT 

£430, Markus 
Lupfer (markus 
lupfer.com) 


Bag, £59.99, 
Vagabond 
(vagabond.com) 


Bag, £11 5, 
Uterque 
(uterque.com) 


Boots,£595, 
Stuart Weitzman 
(russelland 
bromley.co.uk) 


STYLING TIP 

Pair with 
a sculptural 
shoe 


your LOOK 


JUST ADD 


SHIRT-STYLE 

£69, COS 
(cosstores.com) 




SLEEVELESS 

£20, Matalan 
(matalan. 
co.uk) 






Christmas without one is like Santa 
without a beard: unthinkable 


LEATHER 


HIGH-NECK 

£45, River Island 
(riverisland.com) 


SPARKLY 

£79, Pepperberry 
(bravissimo.com) 
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Boots, £75, 
Wallis (wallis. 
co.uk) 


Shoes,£72, 

Topshop 

(topshop.com) 


Bag,£35,ASOS 

(asos.com) 


STYLING TIP 

Go for shoes that 
pick out one of 
the head colours 


ORIGAMI 

£1,060, 

Stella McCartney 
(stellamccartney.com) 


EMBELLISHED 

£125, mother 
Stories (stories, 
com) 


your LOOK •' 

/ 


BEADED 

£395, RED Valentino 
(veryexclusive.co.uk) 




Bag,£45,Fiorelli 

(fiorelli.com) 


JUST ADD 


BELTED 

£290, Sandro 
(uk.sandro 
paris.com) 


TEXTURED 

£1 60, Whistles 
(whistles.com) 




watches 



ein.com 


FIND YOUR MOMENT #ckminute 


Calvin Klein 

Swiss made 




Join us to Give Beautifully this Christmas. 

We*re donating $1 to one of our favourite global charities 
every time someone posts how they are committed to 
making a difference using jfifGfvingtsMyStyle 

Give substance and style this Christmas with 
Paul MItchelF Luxury Hair Care. 

Gm s«t RHP firooi £20.00 

Rnduson f' ^ ^ and At Ptoul Mlldhell UK 


• affordable luxury « cruetty-free • truly prorossfonai 


PRUL MII'aHELL 

LIVE BEAUTIFULLY 


Discover your nearest Paul Mitchell' salon at 
www.pau1-mrtche1Lco.uk or call 0845 659 0012 

Sdm@ gift s4ts mav tNdt be available rm 0 I] salons 


STYLING BY EMMA HARGADON. PHOTOGRAPHS BY JASON LLOYD-EVANS, GETTY IMAGES. 
STILL LIFES BY 3 OBJECTIVES PHOTOGRAPHY 


your LOOK 



Wear with leg- 
lengthening 
cropped 
trousers 


£360, Stuart 
Weitzman (stuart 
weitzman.com) 


£215, Russell 
& Bromley 
(russelland 
bromley.co.uk) 


£825, Nicholas 
Kirkwood 

(nicholaskirkwood, 

com) 


The classic single-bar MJ is rocking up 
everywhere, from glitter pumps to patent heels 


From a selection, 
Dolce 8( Gabbana 
(020 7659 9000) 


£130, 
Orla Kiely 
for Clarks 
(clarks.co.uk) 


Your favourite 
fashion read 
is also available 
on tablet 


Go multi- 
coloured to up 
the flirt factor 


TWO TONE 

Team soft 
pastels with 
contrasty 
black 




SKAGEN 





ANITA 


COPENHAGEN - NEW YORK - LONDON - FRANKFURT 

www.skagen.com ©skagen den mark 


available at: 

FRASER HART 

pi«e jewtiiEfts since i93S 



Got a burningfashion question? Our columnist Henry Holland 
comes to the rescue with some spot-on style advice. Trust him - he’s a professional 





Q l’m spending Christmas 
in New York so I need 
a warm coat bnt still want 
to look chic in an NYC way. 
Any suggestions? 

EMMA, MARGATE 

A rm such a big advocate of 

'go bigorgo home' on the coat 
front. For us Brits and definitely for 
New Yorkers there is no chance of 
anyone seeingyou inanythingelse 
in the winter months! There is a lot 
offunfurand Mongolian sheepskin 
about th is a/w, and not just from 
my collection. I also love agood old 
parka - it looks cool and effortless 
in the day and is agreat mix-up over 
an eveningdress. 




COAT 

£495, Shrimps 
(shrimps.co.uk) 




Q lVe got a new super- 
stylish sister-in-law but 
I don’t know what to buy her. 
Any ideas for the perfect gift? 

ALEX, SUTTON 

A I think Stationery makes agreat 
giftforsomeone who is super chic. 
If she's a new sister-in-law, I'm guessing 
thatyou don't know her style that well, 
and there is always the risk if you buy 
herfashion or accessories she'll hate 
them and then things will get a bit awks. 
Stationery is timeless, and everyone 
should use it more. I get mine from 

Terrapin Stationers 
in NYC-theyship, 
butSmythson 
is a good 
shout 
too. 

STATIONERY 

£26, Smythson 
(smythson.com) 


Q Our Christmas party 
is straight after work. 
How can I get glammed 
up in the office quickly 
without too much bother? 

JESS, WINCHESTER 

A I have afriend who, ten years 
later, I st/7/take the mickey out 
of because she used to put so much 
eff o rt i n to h e r af te r-wo r k C h ri st m as- 
party look. The trick here is less is 
more. I'm guessing most of the guys 
you work with won't even change, 
so I saygoforthe classic LBD 
[see page 83] and keep the hair and 
make-uptoasimple refresh. I lovethe 
Halston dress Caroline Flack has been 
wearing- it has such agood shape and, 
with the right accessories, it could 
equallysayblacktie ora pint of cider. 


BOOTS 

£275, Russell 
& Bromley 
(russelland 
bromley.co.uk) 


Caroline Flack opts 
for Halston 


DRESS 

£175,8< 
Other Stories 
(stories.com) 


Kate Mara 
keeps it simple 
but stylish 


TWEET YOUR FASHION QUESTIONS TO @INSTYLE_UK WITH #ASKHENRY - 


STYLING BY EMMA HARGADON. PHOTOGRAPHS BY REX FEATURES, SPLASH NEWS 




reader OFFER 


GET 20% OFF 


W e all know the benefits of having 
a capsule wardrobe, filled with 
quality pieces we can mix and 
match. But what about our make-up - 
shouldn’t we apply the same principles? 
Well, eye-make-up expert Eyeko has 
thought of that, creating a range of 
products, from mascaras to brow gels, that 
form your perfect eye-make-up wardrobe. 

So, focus on fiuttery lashes one day, sultry 
60s liner the next, and even try bold power 
brows. Then go all out and combine the 
three looks to make a serious statement. 

Eyeko was established in 1999 by 
make-up veterans Max and Nina Leykind, 
and now style icon Alexa Chung has got 
on board as creative consultant. She uses 
Eyeko’s Eye Do Liquid Eyeliner to create 
her signature fiicks. ‘The nib is just the right 
shape and size to draw on the perfect cat 
eye,’ she says. Tt’s pitch black, waterproof 
and enhances my lashes each time I use it.’ 


And whether you’re craving a mascara 
that delivers curl, volume or length, Eyeko 
has a choice of formulas and brushes. Sport 
Waterproof Mascara has a fibre-enhanced 
formula with a collagen boost and 11 
conditioning fruit extracts to prime lashes 
- perfect for taking you from early-morning 
workout to the office, and then out for 
drinks afterwards. Finish off your look 
with Eyeko Brow Gel. It’s the fastest way 
to style and shape brows and, if you’re guilty 
of over-plucking, it also promotes growth. 


DOri MISS OUT 


To get 20 per cent off Eyeko products, just 
head to eyeko.com and enter promotional 
code INSTYLE20 at the checkout. 


TERMS AND CONDITIONS 

Offer is valid from 5 Novennberto2 December 
2015 inclusiveand cannot be used in conjunction 
with any other discounts or promotions. 



Follow @eyeko 
on social media to 
keep up with the 
latest trends, news 
and launches. 



■Wim- > ^ 



:®"SMAPE^QTYLE 
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1 UK's no.l Styling Brand* 






AnythinghxA a dress 

Stop being lazy! There are so many more options 
for party season than a sparkly frock 


TOP 

£145, Sandro 
(uk.sandro- 
paris.com) 



CLUTCH 

£95, French Connection 
(frenchconnection.com) 



The VELVET suit 

WHY IT WORKS Uptheglannourfactoroftheclassic 
trouser suit: pink velvet is the way to wear it in 201 5. 
TIP Switch theflats for heeisfor extra oomph. 


The SUEDE mini 


WHY IT WORKS Tear up the dancefloor in a tactile, textured, 
70s-style ski rt that goes with absolutely everything. 

TIP Afrilly blouse and oversized jacket add some New Romance. 
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VOS 


UK'S no.l Styling Brand* 


Express yourself with 

Ultinfiftte Hold Hairsprau 




your LOOK 



SHIRT 

£195, Antipodium 
(antipodium.com) 


PURSE 

£29, Jones 
Bootmaker 
(jonesbootmaker. 
com) 


JUMPSUIT 

£726,Heohwan 
Simulation (heohwan 
simulation.com) 



The ONESIE 

WHY IT WORKS A jumpsuit is the ultimate alternative 
to a dress: much cooler and way easierto boogie in. 
TIP Throw in a bit of colour with your accessories. 


The PARTY top 

WHY IT WORKS Forthe laid-back party girl, a metallic-print 
top livens up even the most casual trousers. 

TIP Avoid looking like acountry gent with girlie heels. 
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BURT’S BEES 



— UNCAP FLAVOUR - 

From Pomegranate to the original Beeswax with Peppermint, 
discover all the moisturising flavours of 
100% Natural Burt’s Bees® Lip Balm. 



WWW. burtsbees.co.uk 


#uncapflavour 



your LOOK 



£59.95, Sams0e 
8<Sams0e 
(samsoe.com) 


£60,ComptoirdesCotonniers 

(comptoirdescotonniers.co.uk) 


* CLUTCH 

£35, Miss Selfridge 
(missselfridge. 

I com) 


SKIRT 

£525, Barbara 
Casasola(net- 
a-porter.com) 


BOOTS 

£695,Camilla 

Elphick 

(avenue32.com) 


CLUTCH 

£275, LK Bennett 
(lkbennett.com) 


SHOES 

£645, Nicholas 
Kirkwood (nicholas 
kirkwood.com) 


NECKLACE 

A white roll-neck 
givesthisadded 
standout. 
£45, EA Burns 
(eaburns.com) 


£75,Solace London 
(solacelondon. 
com) 


JACKET 

£700, Bella Freud 
(bellafreud.com) 


TROUSERS ^ 

Goforchunkyheels 
to balance out 
the wide legs. 
£45, Weekday (shop. 
weekday.com) , 


POLO NECK 



SWEATER 


The DANCING skirt The SLOUCHY flares 

WHY IT WORKS Atailored jacket gives thisfull midi WHYIT WORKS Wide black pants are your best friend; 

a slenderfit;take it offto get spinningon the dance floor. get them party-ready with fancy layered tops. 

TIP Wearwith heeled boots to keep it modern. TIP Wearwith aT-shirt and trainersfor daytime. 
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RADIANCE 



Firmer, smoother 
more radiant looking skin 


Introducing HoMedics Radiance, 

professional microdermabrasion in the comfort of your own home, 
Clinically proven exfoliation gives you over 70% firmer skin 
in just 3 weeks*, releasing your inner glow. 


lEADB^ IN KEALTH A WEli-BEING 



Available at Boots 


Shop online at boots.com 



let’s feel good 


^Proven in an independent 3 week clinical trial. Available at selected Boots stores. Subject to availability. 
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£39.50, Limited Edition 
at Marks & Spencer 
(marksandspencer.com) 


BAG ^ 

£420, 

Marques’Almeida 
(opening 
ceremony.us) , 


' JEANS " 

Switch bluefor black, 
forasmarterfeel. 
£110, Wood Wood 
(goodhoodstore. 
k com) j 


SWEATER 


The DISCO skirt 

WHY IT WORKS Who says you can’t wear denim to a posh do? 
Not us. These glitter patches were made for a party. 
TIPThepeplum top adds structure to this casual look. 


The LUREX blazer 

WHY IT WORKS Everyone knows the easiest way to smarten 
up jeans is with a blazer... but aglitzy finish takes it up a notch. 
TIP Choose accessories in luxe fabrics, such as satin and velvet. 
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RITA ORA 


Three sexy celebs tell us how they 
do smalls, and we pick our favourites from 
the biggest lingerie trends 


INTERVIEWS BY CHLOE MAC DONNELL AND LUCY PAVIA 
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You \\anl to a\ alk around thinking, 
“Don’t }()n want to know w hat I’x e 
got on under this?’ 


‘Good underwear should make a woman feel comfortable 
- no one likes a wedgie - but it should also give you a 
good mindset. You want to walk around thinking, ‘Don’t 
you want to know what Fve got on under this?’ 


‘I developed very early and have a larger than average 
bust so it’s always been a little harder to find an attractive 
bra that fits properly’ 


‘I hate padding. If you already have big tits why would 
you want bigger tits? I wear a lot of Tezenis because they 
do well- structured bras that don’t have any padding.’ 


‘I like a little nipple showing too. Free the nipples! 
Shape-wise, I like to go for a balcony or a T-shirt bra 
that’s cut low to give you a bit of cleavage.’ 


‘For the Oscars party earlier this year, I wore a Donna 
Karan dress that was sheer all the way do’vm the side so 
I couldn’t wear any underwear ’with it. As the dress had 


been made for me and was so perfectly stitched to 
my body I didn’t worry about any slips.’ 


‘I don’t think men care that much about underwear. 
They’ll like you in a little set, but then just as quickly 
they’ll forget about it.’ 


‘Sometimes I’ll go for a vintage look with pants that go 
right up over the hips, other times I like hipster styles.’ 


‘I hate when lingerie goes holey, the lace starts to bobble 
or the nude shade has turned a bit brown. Time to go!’ 
Rita Ora is the face of Tezenis. The new collection is 
available to buy instore and online now at tezenis.com 




i i 


eaves.com 
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£295, Agent 

,vocateur (ag 
ovocateur.cc 


'My underwear mantra has always been "more 
skin, less bra”. I wore push-up bras for years, 
but these days I like a balcony shape with 
a soft cup - the look is more natural.’ 


'I like to match up, so when I buy a bra 
I usually buy three matching sets of 
panties, too. I think it’s cute when the 
^ clothes come off and you’ve got that 
complete ensemble underneath.’ 


'Underwear is all about mood. When you 
wake up in the morning you set the tone with the 
lingerie you put on. If I have a beautiful outfit on with 
granny panties underneath I’m not going to feel as good 
as when I’ve got a pretty set on.’ 


'I wear a lot of G-strings. I don’t really ever wear full- 
bottomed panties. If the dress is see-through then 
obviously a lace short is better than a G-string, but 
I don’t wear so many see-through dresses these days!’ 


‘I think it’s nice \^ hen vonr 
Ixn friend hin s }on something 
he wants to see ^()ll in’ 


'The power of suggestion is far sexier than seeing it all. 
Some guys like to wear jeans down low with the 
waistband of their underwear on show, but I don’t think 
that’s such a good look for a girl.’ 


'I think it’s nice when your husband or boyfriend buys 
you something they want to see you in, even if it’s not 
necessarily what you’d choose - it’s about give and take.’ 


'I like to walk around in my underwear with confidence, 
which for me is all about exercising. I don’t really watch 
what I eat so I do a lot of cardio on a treadmill, bike 
or elliptical machine. I also avoid weights because 
I don’t want my arms to get too bulky.’ 

Heidi Klum Intimates is stocked at Selfridges, 
John Lewis and heidiklumintimates.com 
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NEW RUNWAY COLLECTION 
CREATION HAIRSPRAYS 


PROFESSIONALS. AT VOUR FINGERIIPS. 


A salon-quality cotlectlon 
creatGd by experts For 
invisible, workable hold. 


Set inspifed:yautube.ccfn/TRESemmeUK 


TRESemm^. 



PHOTOGRAPHS BY ALAMY, REX FEATURES, GETTY IMAGES. 
INSTAGRAM/RITAORA,HEIDIKLUM,SARASAMPAIO 
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'Lingerie is the little thing that no one sees but it 
gives you confidence. Matching sets make me feel sexy. 
Ninety five per cent of my lingerie is black. I only go for 
nude if Fm wearing something white on top.' 

'Fve never worn Spanx. I don't need them. I haven't 
even seen a pair in real life. On the red carpet if it's all 
about the dress Fll go braless and wear a nude thong.' 


'What guys find sexy varies from person to person. They 
love red lingerie and something that gives a lift. And 
they like something that's easy to take off.' 


'Fm very lazy when it comes to taking care of my 
underwear. I should hand wash it all but I can't be 
bothered. So instead, I keep ruining stuff by putting it in 
the washing machine.' 


'When posing in lingerie I suck everything in and pop 
my hip out a little bit. If you lie on your side and draw 
one knee in a bit it makes you look more curvalicious.' 


£24, Victoria’s 
Secret (victorias 


'I was late to lingerie. I bought my first bra at 16. 1 went 
to a local store in Portugal with my mum and grandma 
and chose a fabric bra. It was really uncomfortable.' 


'For me, looking sexy means I have to feel good. A 
lingerie set should mould to your body. I love feminine 
lace styles so Fm obsessed with the Victoria's Secret 
designer collection. It's so delicate.' 


'I try and avoid cardio because it makes me lose a lot 
of weight. Instead I do resistance training, model fit 
workouts and ballet. I grew up with a Mediterranean 
diet so I like clean, simple food. But if there's pizza on 
a menu I always end up ordering it. I can't resist it.' 

Sara Sampaio is a Victoria's Secret Angel. The Victoria's 
Secret collection is available from victoriassecretcom 

‘Xineh -Ii\ e per cent of iw lingerie is 
blaek. I onh go for niifle if I’m w earing 
something w hite on to[)’ 


£22, John Lewis 
(johnlewis.com) 



U>MlCftvev* 


Catwalk-ready hair, 
now the world is 


«ofw«o«^® 


NEW RUNWAY COLLECTION 
CREATION HAIRSPRAYS 

A salon -quality coUectjon 
created by experts for 
invisible, workable hold 

Get inspifed:youtubexom/Tf?ESemmeUK 


my runway. 


PROFESSIONALS. AT VOUR RNGERDPS. 


TRESemm^. 






CQ 


mmm 


These ice-queen accessories have put us in the mood for frosty weather 


1 . SHOES £680, Manolo Blahnik (manoloblahnik.com) 2. BAG £27,700, Louis Vuitton (020 7399 4050) 3. SUNGLASSES £404, 
Chanel (020 7493 5040) 4. BAG from a selection, Dolce & Gabbana (020 7659 9000) 5. E ARRI N GS £400, DSquared2 (020 7734 3492) 




GIFT CURIOUSLY 


FOLLOW us aiFOSSU f If |9 ® ifCALLINfiftLLCUfilQUS 






7" 



VAUXHALL ADAM 



S\\C,S (kA. (TV^iaA^ 


Official Government Test Environmental Data. Fuel consumption figures mpg (litres/IOOkm) and CO 2 emissions (g/km). ADAM SLAM I.Oi 115P5 Direct 

Car shown is ADAM SLAM I.Oi 115PS Direct Injection Turbo in Greenspotting nnetallic paint with White My Fire roof colour pack and 17” Hurricane alloy wheels in white. 




Design your very own unique ADAM from a palette of 19 body colours, 7 roof and mirror 
colours and 25 alloy wheels. There’s no end of combinations of exterior and interior 
accessories and trims, and hi-tech gizmos galore. Go create at Vauxhall.co.uk/ADAM 



Injection Turbo: Urban: 44.8 (6.3), Extra-urban: 64.2 (4.4), Combined: 55.4 (5.1). CO 2 emissions: 119g/km. 


VAUXHALL 


PHOTOGRAPHS BY ESTER GRASS VERGARA 



jewellery. Subtle is the new 

I 

’ i 


J chic, so keep it simple 





your LOOK 



Opposite page, 
earrings, £129, and 
geometric ring, 

£1 29, both Sif Jakobs 
(sifjakobs.com); 
leaf ring,£135,and 
pearl ring, £89, 
both Thomas Sabo 
(thomassabo.com); 
circular ring,£550, 
and pendant 
necklace,£2,700, 
both Links Of 
London (linksof 
london.com). Circles 
necklace,£130, Folli 
Follie(folliefollie. 
co.uk). Dress,£335, 
Matthew Miller 
(matthewmiller 
menswear.com) 

r/?/spage, earring. 


£2,650, Noa 
Fine Jewellery, 

(noafinejewellery. , 

com); necklace, from . 

aselection, Harry 
Winston (020 7907 
8800); bracelet, 

£395,Atelier 

Swarovski (atelier , 

swarovski.com). 

Dress,£2,850, 

Victoria Beckham ■ 

(02070420700) 

r 


IT 
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CH AMI LI A 

live with all your heart 


/ 


EMBRACE the glamour 
and romance of rose gold hues 
for a look that is always on trend. 

m. .-M ... 

* - 






JrV- 









?CBYSTAUS^ 

— Phow — 

SWAROVSKI 








hoVeYoj/J^^’ 




Member of the Sworovski Group 


ERNEST JONES 

LOVE & LIFE 


ernestjo nes.co.uk 


your LOOK 








HAIR BY KIM ROY AT ONE REPRESENTS USING ORIBE. MAKE-UP BY EMMA BROOM USING NARS GOSMETIGS. NAILS BY AMI STREETS AT LMG WORLDWIDE USING 
CHANEL CHRISTMAS 201 5 AND BODY EXCELLENCE HAND CREAM. MODEL: GRACE GUOZHI AT VIVA LONDON. CHAIR, £650, SCP (SCP.CO.UK) 


your LOOK 



Earring, £8,600, Dior 
(dior.com); linked 
necklace, £14,450, 
and plaingold bangle 
with diamonds, 
£7,600, both Georg 
Jensen (georg 
jensen.com); 
butterfly necklace, 
£1,100,JordanAskill 
forGeorgJensen 
(georgjensen.com); 
horse-bit bracelet, 
£3,560, Gucci 
(0845 6748224). 
Dress,£575,Coach 
(0203141 8901) 
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Opposite page 

ROLL-NECK 

£495, Roksanda 

(matchesfashion. 

com) 

TROUSERS 

£650,lsaArfen 

(net-a-porter.com) 

BOOTS 

£169,Senso 

(asos.com) ' 

Thispage j 

BLAZER \ 

£20,Boohoo i| 

(boohoo.com) ' | 

TOP I 

£32,lntimissimi ^ 

(uk.intimissimi.com) J 

SKIRT i 

£190,Ganni 

(ganni.com) 
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Opposite page 


SHOES 

£425, 

Christopher Kane 
(0207493 3111) 


This page 


TOP 

£203, Aries 

(nnatches 

fashion.com) 


TROUSERS 

£119,Gestuz 

(flannels.com) 


SHOES 

£600,Manolo 

Blahnik 

(manolo 

blahnik.com) 


Earring, £37, Pernille 
Corydon(tinker- 
store.com); ring, 
as before 


t 


s\ 



rr^’v 


I * 

* * . V 1 


This page 


COAT 

£299,Boden 

(boden.co.uk) 


BOOTS 

£755,Aquazzura 

(02038280433) 


Opposite page 


SHIRT 

£210, Boss 
(hugoboss.com) 


SHORTS 

£570, Simone Rocha 
(doverstreet 
market.com) 


SCARF 

£350,Temperley 
London (temperley 
london.com) 


THE COAT 

Opulent printed velvet - the coat 
pick of the season 


TOP 


£22.50, Marks 8< 
Spencer 
(marksandspencer. 

com) 


SHOES 


£259, Penelope 
Chilvers 


(penelope 

chilvers.com) 


your LOOK 
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FASHION ASSISTANT: EMMA HARGADON. HAIR BYJOHNNIE BILES AT FRANK AGENCY, USING MOROCCANOIL. MAKE-UP BY CELIA BURTON AT CLM HAIR AND 
MAKE-UP, USING MAC COSMETICS. MODEL: FREDRIKA LARSSON AT VIVA LONDON. PHOTOGRAPHER’S ASSISTANTS: ANTONIO MILEVCIC, MORGAN LIGHT 










iI'look from the hair down 


CREATE Y' 


4r voluptuous body ai 


Daisy weors 3D VolomlsM 


WATCH HOWTO GET THE LOOK Ynu flip hEAJRiVlEElWARDROBE 


PHOTOGRAPH COURTESY OF US INSTYLE. JACKET, THE ROW, TOP, ALTUZARRA 



Anne Hathaway gets real; Jenna Thiam s in the pink 
(and red); introducing the winners o^InStyles YouTube awards, 
aka Project 13, captured on camera by Rankin 
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STYLING BY MELISSA RUBINI 


WORDS BY CHRISTOPHER TENNANT 



From ingenue in The Devil Wears Prada 
to fashion supremo in The Intern, 
Anne Hathaway’s screen style journey is as 
supercharged as her career. We talk life 
lessons, Instagram and crying at work 
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Previous page, 
coat, sweater and 
skirt, all Mini Ricci; 
boots, Giuseppe 
Zanotti 

Opposite page, 
dress (worn as coat), 
Chanel; corset and 
trousers, both Stella 
McCartney; shoes, 
Michael Kors 
Collection 

This page, shirt, 
Prada; trousers, 
Michael Kors 
Collection; bracelet, 
Cartier, worn 
throughout 



a n n e 

Hathaway 

wants to take a walk. It’s a beautiful day and she’s never 
been to the High Line, the bucolic park built on derelict 
train tracks on Manhattan’s West Side in New York. It’s a 
hugely popular tourist destination and, since she’s an 
Oscar-winning actress. I’m not quite sure going there is 
the best idea. What if the stroll becomes a gauntlet of 
selfies or a parade of paparazzi? Thankfully, she comes 
prepared. Chicly incognito in weathered straw hat, 
oversize sunglasses, Breton top and sensible flats, she 
greets me at the top of the stairs with a wide smile and a 
friendly handshake. Her alabaster skin is make-up free. 
‘Wow, this is beautiful,’ she says, drawing out the word a 
good flve seconds. Strolling south to Soho House New 
York for tea, she eyes the Standard Hotel that straddles 
the High Line, wincing gently. ‘At the last Met Ball, I wore 
a fabulous Delflna Delettrez diamond ring. Toward the 
end of the night, I was in the bathroom and the ring flew 
off my Anger and landed behind the radiator. Now, 
whenever I look at that building, I think of lost diamonds.’ 

The story has a happy ending (she recovered the ring 
unscathed) and she relates it in her pleasant, effervescent 


tone. For the Arst time in flve years, she took this summer off - 
‘decompressing’, as she puts it - after a gruelling seven-week run 
off-Broadway in George Brant’s Grounded, a one-woman show about the 
psychological costs of drone warfare on a female Air Force pilot. The 
actress, whose performance The New York Times called ‘Aercely good’, says, 
‘It was a privilege to be part of a conversation we should be having. We’ve 
been at war for half my life, and I had no idea what it’s like to be a female 
soldier.’ But, she admits, ‘doing flve shows on a weekend can wear you out’. 
Hathaway and her husband of three years, jewellery designer Adam 
Shulman, sold their Brooklyn apartment in 2014 and have decamped to LA 
full time. (He made the bejewelled snake-head charm necklace she’s 
wearing. ‘The other side says “Bite me,”’ she boasts proudly. ‘He knows me 
very well.’) But in June the couple decided to make it an ‘East Coast 
summer’ to be close to Hathaway’s family in northern New Jersey. They 
rented a sprawling beach house about an hour outside the city, on Long 
Island, and lay low. ‘I really love yoga,’ she says, flashing a smile that makes 
the bright midday sun go dull. ‘I’m sure that’s a huge surprise to you.’ 
Hathaway: master of perfectly executed self-deprecation. 

But now Hathaway’s role in Nancy Meyers’ latest blockbuster dramedy 
is drawing her back into the spotlight. The Intern, set in brownstone 
Brooklyn, is a big-budget fashion romp, and you will deflnitely see it 
several times in your life. It’s just one of those movies. Like Meyers’ other 
classics - Ifs Complicated, Something's Gotta Give, Father Of The Bride - it’s 
a smart Aim in a stylish locale. In short, it’s irresistibly likeable. 

The Aim closes a weirdly neat triumphal loop for Hathaway. It has 
been almost a decade since the then-24-year-old actress starred as Andy, > 
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I CRY ALL THE TIME. GRANTED, I’M AN 

ACTRESS, SO I KIND OF GET A PASS’ 





the doe-eyed assistant to Meryl Streep’s harridan editor-in-chief of a 
high-fashion magazine in The Devil Wears Prada. The movie launched 
a thousand internships and supercharged Hathaway’s career. In the 
interim, much has changed. In The Intern, the medium is digital, and 
Hathaway’s protagonist has been seriously promoted. Her character, 
Jules Ostin, is the frazzled founder of a rapidly expanding fashion 
e-commerce site called About the Fit. (If it bears noticeable similarities 
to Sophia Amoruso’s Nasty Gal, it’s because Amoruso let Hathaway 
and Meyers trail her for a day for research.) 

Just as The Devil Wears Prada fitted the Zeitgeist of the early 
noughties. The Intern perfectly encapsulates the work-life tug-of-war 
so many women grapple with today. Though Jules started the business 
at her kitchen table, harnessing the power of ‘a woman with a glass of 
wine and an iPad’, explains Hathaway, the character is fighting to keep 
her personal life together while her investors are growing restless. 
Then, in classic fish-out-of-water style, an elderly guardian angel 
arrives in the kindly, prickly form of Ben Whittaker (played by Robert 
De Niro), a 70-year-old widower and retired Yellow Pages executive 
who has answered an ad for a ‘senior’ internship. He knows nothing 
about computers or fashion but has plenty to teach Jules about life. 
And no, there is no May-December romance. Tt’s not really a falling- 
in-love kind of movie,’ says Hathaway. Tt’s about watching an unlikely 
friendship blossom between two people.’ If only we all had a 
septuagenarian intern to impart some wisdom. 

Beyond the comforting Hollywood tropes, there’s much in the film 
that resonates with Hathaway. ‘This is a movie about being present,’ 
she says. ‘The message is, sure, we can go fast, but if there’s no grace 
involved, what’s the point?’ Plus, as Jules struggles to balance the 
demands of a start-up and raising a daughter (the adorable JoJo 
Kushner), there’s crying, one of Hathaway’s not-so-guilty pleasures. ‘I 
felt strongly that my character should cry at work. I cry all the time. 


Granted, I’m an actress, so I kind of get a pass, but what’s the big 
deal if you cry and then get yourself together and move on?’ 

But most resonant, the film is about maintaining one’s heart, 
even as the high-pressure world threatens to break it. ‘One of 
my favourite things about Jules, which took me a long time to 
understand,’ says Hathaway, ‘is that she’s a good person. She’s 
tough, hard-working, indefatigable. But she’s vulnerable, too.’ 
Hathaway can relate. Perhaps no other actress has experienced 
as much public scrutiny and gleeful schadenfreude. Some of it 
was bad luck and youth. In 2008, the same year she earned rave 
reviews for Rachel Getting Married, her long-time boyfriend, 
Raffaello Follieri, was arrested by the FBI for defrauding a group 
of investors. ‘It was bad, but I was a babypants,’ she says. ‘Now 
I understand a lot more about people and myself.’ 

Hathaway speaks with an introspective wisdom that might 
sound forced in another 32-year-old leading lady. But in her 
case, it’s clearly genuine. ‘There was a stretch of my life when I 
wasn’t comfortable being myself. I didn’t think I was good 
enough. So I pretended to be someone I wasn’t. To be a person in 
the spotlight, I pretended to be someone who could be in the 
spotlight,’ she says as she descends the steps of the High Line. 
‘I’m so over that now. I just try to be my best self all the time, 
with some notable late-night lapses,’ she says, giggling. 

There’s a booth waiting for us at Soho House. Hathaway 
orders a pot of Earl Grey tea and discreetly checks her phone. 
After years of eschewing social media, she recently joined 
Instagram and has about 970,000 followers. Her feed is full of 
rainbows (#lovewins), American fiags (#worldchamps20I5) 
and Hillary Clinton (#hillary), but it also features candid 
shots of the star peering from behind a houseplant, 
as well as a snap of her spaniel-terrier puppy, Kenobi, 
mid-leap. ‘There is something great about being able to 
say, “I saw this beautiful thing today,” and have people 
^ who don’t really care about you get excited by it.’ And if it 

seems that she might be wary of even more public 
^ scrutiny, it’s actually the opposite. ‘For a very long time 
I felt I was being hunted, and it made me very unhappy,’ 
j she says. ‘But in the past few years. I’ve been working on 

Ql changing the script inside my head. Life’s too short to be 

^ anyone but yourself. Let the chips fall where they may’ □ 
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Opposite pai 
jumpsuit anc 
both Chloe 

This page, 
jacket and tr 
both Loewe 




Jacket,£l,61 5, sweater, £340, and top, £430, all Prada (prada.com) 



PHOTOGRAPHS BY JASPER ABELS 



STYLING BY ARABELLA GREENHILL 



JASPER ABELS 






Oppos/fepage, dress, £4, 785, Valentino (valentino.com) 
r/?/spage,dress,£335,sweater,£235,andskirt,£155,all DKNY (dkny.com) 
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Dress, £2,870, Gucci (gucci.com); shoes, £50, Converse (converse.co.uk) 
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Oppos/fepage,dress,£1,850,SimoneRocha(doverstreetmarket.com) 

This page, d ress, £1 ,404, Thomas Tait (matchesf ash ion.com); top, £1 ,1 92, Altuzarra (farfetch.com) 



JASPER ABELS 



Top, £336, skirt, £336, and trousers, £224, all Marques’ Almeida (selfridges.com); 
shoes,£725, Nicholas Kirkwood (nicholaskirkwood.com) 




JASPER ABELS 
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FASHION ASSISTANT: LULU WENTWORTH. HAIR BY KOTA SUIZU AT CAREN, USING ORIBE. MAKE-UP BY MARY WILES AT CAREN, USING GHANEL GHRISTMAS 201 5 AND GHANEL BODY EXGELLENGE. MANIGURE BY LUGY 
TUCKER AT ONE REPRESENTS, USING CHANEL CHRISTMAS 201 5 AND BODY EXCELLENCE HAND CREAM. SET DESIGN: JEMIMA HETHERINGTON. PHOTOGRAPHER’S ASSISTANTS: ALEX BERGER, MATT RAINGER 


WORDS BY LUCY PAVIA 


When dark French drama The Returned first aired in 2013, it was 
pretty obvious from the get-go who the star was. Set in an isolated 
alpine town where the dead begin to alarmingly and inexplicably 
come back to life, Parisian actress Jenna Thiam instantly stole the 
show as mercurial teenager Lena, whose dead twin Camille pitches 
up on the doorstep one day looking very much alive. 

On the show, we Ye used to seeing Jenna - with her high cheekbones 
and cloud of thick auburn hair - sloping around deserted French 
streets in shades of black and grey, so the fire-engine red colour 
scheme of the InStyle shoot is a definite break from the norm. 

‘Er, no,’ Jenna admits politely in lightly accented English when 
I ask if she wears much red in real life. T do like the red Converse, 
though.’ Jenna seems at ease in front of a camera - as a child she 
modelled for upmarket French kidswear brand Bonpoint and later at 
drama school topped up her bank account with modelling jobs. But 
while she didn’t ever love the fashion world - T wasn’t armed for it 
psychologically’ - she has wanted to act since she was little. 

Born in Belgium but raised in Montmartre in Paris by her 
percussionist father and mother, who worked as an agent for small 
fashion brands, 25-year-old Jenna studied at the prestigious Paris 
drama school Cours Florent before landing her big break as Lena on 
The Returned. No one really expected the show to take off in the way 
it did. But Les Revenants swiftly became a global hit, earning the 
biggest-ever ratings for French channel Canal+, and millions of 
viewers when it transferred to Channel 4. Perhaps because it was the 
subtle and stylish (read: French) antidote to the rash of back-from- 
the-dead dramas featuring washed-out zombies chasing people 
around in slow motion. T think it also just treats these big universal 
themes - mortality and grief - in a really intimate way,’ says Jenna. 

Despite being in one of the hottest TV shows to come out of France 
in years, Jenna admits she still doesn’t actually own a TV. T think 
British TV is more inventive and daring than French television 
because there’s more money in it,’ she says. Trance maybe struggles a 
bit with TV shows because the intellectual elite watches more 
cinema.’ Would she like to venture across the channel and try her 
hand at some British drama? Tt depends on the project,’ she says. T’m 
not career driven, saying, ‘T really need to shoot in England,” or ‘T 
really need to shoot in the US.” I’m really dreaming about the projects.’ 

Before The Returned Jenna spent a few months in New York. 
T had loved it as a teenager; I saw it as the city of possibilities. But 
now I think my opinion has changed a bit.’ Why? T’ve seen how 
difficult it is to work there as a foreigner.’ Acting aside, Jenna 
is studying a Masters degree in comparative literature and has 
plans to travel. Free spirit? Definitely. You certainly can’t picture 
her trussed up in a long dress on the red carpet. Though soon she 
might not have much of a choice in the matter, n 
The new series of The Returned continues on More 4 



/\5o\/e, top, £850, sweater, £1,340, and trousers, £850, all Fendi(fendi.com);shoes, £625, 
Laurence Dacade(brownsfashion.com).ee/ow,coat,£450, Edit (67edit.com);socks, from 
a selection, Simone Rocha (020 7629 631 7); shoes, £550, Laurence Dacade (farfetch.com) 



JASPER ABELS 
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ACADEMY AWARDS WINNER 

KATE 

WINSLET 


ACADEMY AWAE?D* NOMINEE 

JUDY 

DAVIS 


I.IAM HUGO 

HEMSWORTH WEAVING 


THE TOWN THAT 
SOLD HER OUT 


IS ABOUT TO 
GET STITCHED UP 








THERE’S A NEW 
WAVE OF A-LISTERS 
capturing the 
imagination of 
Generation Z. They 
aren’t pop stars 
and they’re not from 
Hollywood - they’re 
YouTubers and they’ve 
got a fan base to rival 
One Direction’s. That’s 
why, this year, we’re 
unrolling a new set 
of awards exclusively 
aimed at these digital 
stars. WELCOME TO 
I N STYLE’S PROJECT 13 


COMPILED BY NIKI BROWES 

INTERVIEWS BY LUCY PAVIA & CHLOE MAC DONNELL 
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PORTRAITS BY RANKIN 


STYLING BY AMY BANNERMAN 



FLEUR BELL (FLEUR DE FORCE), 27 

OUTSTANDING YOUTUBER OF THE YEAR, VOTED FOR BY INSTYLE READERS 
AND BEST GETTING-READY VIDEO 

The very best YouTubers, the ones who connnnand an audience of millions, have a skill for making this whole video thing look easy. 'And trust me, 
it’s not,’ smiles Fleur Bell. The viogger (aka Fleur de Force) is one of those YouTubers who makes it all seem like a doddle, whether she’s guiding her 
million-strong following through a smoky eye or chatting to us about blusher by the buffet on the InStyle shoot. Since she started uploading beauty 
how-tovideos in 2009 -while herLSE (London School Of Economics) peers were lining up for careers in banking- she’s built up a subscriber base of 
1 .3 million people, landed a bestselling book deal and launched her very own make-up line. She might have rejected the City for viogging, but it’s 
obvious that Fleur has a serious nose for business. Nevertheless, even a seasoned YouTuber can bnd their world a little odd sometimes. 1 did a viog 
on a plane recently. That was embarrassing,’ she says. The guy next to me was wondering what on earth I was doing.’ 
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FLEUR WEARS: DRESS, £1 ,800, CALVIN KLEIN COLLECTION (CALVINKLEINOOM); 
SHOES, £1 75, RUSSELL & BROMLEY (RUSSELLANDBROMLEYCO.UK); RINGS, HER OWN 


TANYA WEARS: SWEATER, £51 0, AND SHORTS, £31 0. BOTH ISABEL MARANT (HARVEYNICHOLS.COM) 


TANYA BURR, 26 

BEST BEAUTY YOUTUBER 



13 

WINNER 


For someone regarded as one of Generation 
YouTube’s queen bees, Tanya Burr is an 
unassuming sort. She seems to have kept the 
same Everywoman outlook from the days when 
she was working as a beauty-counter assistant 
and her now sister-in-law, Sam Chapman of 
Pixiwoo, suggested she start her own make-up 
themed YouTube channel, last Thursday I spoke 
attheUN,’shesays,shakingherhead. 'Would lever 
have had the conhdence to do that before? No 
way.’ With six years of viogging under her belt, 
Tanya feels she has 'grown up’ on YouTube. Earlier 
this year she married her long-term boyfriend 
and fellow YouTuber, Jim Chapman, and now likes 
looking back at old videos from when they first 
met, 'where he’d just pop his head around the 
door when I was filming. It’s so sweet seeingthat.’ 



TAMARA KALINIC 
(GLAM AND GLITTER), 26 

RISING INSTAGRAM STAR 

The inStyle Project 13 shoot happens to 
fall in the middle of fashion month and Tamara 
Kalinicisinthethickof it/So Idid London Fashion 
Week, then it was Milan,’ she says in Serbian- 
accented English. 'I think I’m going to Paris... 
tomorrow?’ It’s still rare for high-end fashion 
brands to collaborate with vioggers, but Tamara’s 
YouTube channel and stylish Instagram account 
have caught the attention of labels such as Kenzo, 
who recently invited her to open their Bruton 
Street store. Tamara has loved fashion since her 
days as a pharmaceutical student at Brighton 
University, where she’d moved from her native 
Serbia. Back then she felt like a lone wolf - 'No one 
wanted to talk about the colour of the season 
with me’ - so she went online. Needless to say, 
the pharmaceutical career took a back seat. 


TAMARA WEARS: SHIRT, £260, EQUIPMENT (NET-A-PORTER.COM);TROUSERS,£1 50, MARELLA (MARELLA.COM); 

SHOES, FROM A SELECTION, DORATEYMUR (DORATEYMUR.COM); WATCH, £550, RAYMOND WEIL (RAYMOND-WEIL.COM) 


NIOMI WEARS: JACKET, £370, AND TROUSERS, £210, BOTH PAUL & JOE (PAULANDJOEOOM); SHIRT, £1 40, 
GERARD DAREL (GERARDDAREL.COM); SHOES, £225, RUSSELL & BROMLEY (RUSSELLANDBROMLEY.CO.UK) 


NIOMI SMART, 23 

MOST INSPIRATIONAL LIFESTYLE YOUTUBER 



13 

WINNER 



It’s real McQueen/ says Nionni a little sheepishly about 
the light, skull-print scarf she’s arrived at the studio in. 
Sweet is the only possible way to describe the petite 
viogger, whose star has rocketed since she started 
making fashion and lifestyle videos in early 2014, which 
see her padding around the spacious home she shares 
with boyfriend and fellow YouTuber Marcus Butler, 
whizzing up chia-seed smoothies and dispensing beauty 
tips. The pair used to live in the unofficial viogging Mecca 
of Brighton, where they got mobbed. 1 couldn’t really go 
intotown on aSaturday,’shelaughs.Tondon is, ironically, 
a little bit more chilled.’ Once, when they went on asecret 
video-free holiday to Amsterdam, they woke up to find 
20 people camped outside their window. How did they 
hnd them? ‘Someone recognised a chair in the hotel 
we had Instagrammed.’ Eatyour heart out Brangelina. 
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ESTEE LALON DE, 25 


13 

WINNER 


BEST BEAUTY REVIEWER 



Estee’s careeras a beauty vlogger might never have 
happened if she hadn’t fallen in love. 1 moved to 
England from Canada to live with my boyfriend. 
I was new to this country, I was feeling a lot of 
~e world of beauty 
nthefleshassheis 
with her wide-set 
makes no bones 
tyworld when she 
j, then I became 
go approach sees 
nasks or Ending 
VO n’t smudge off. 
jnity of UK-based 
into life here. Tve 
muchconbdence, 


emotions... then I discovered thg 
vIogs.’Ascharmingand polished 
on camera - and naturally prett\ 
eyes and choppy bob - Estee 
about her knowledge of the beat 
started: 1 wasn’t even into i' 
obsessed.’ Her cheerful have-a- 
her road-testing gooey face 
an affordable red lipstick that 
Being part of an online comm 
YouTubers has helped hersettk 
made so many friends, gained so 
and also found out what 


TOWIEis!’ 


ESTEE WEARS: BLAZER, £305, BY MALENE BIRGER (BYMALENEBIRGER.COM); 
SWEATER, £220, LAUREL (LAURELDE) SKIRT, £845, CHLOE (CHLOE.COM) 


BECKY WEARS: SHIRT, £820, JUMPSUIT, £1, 31 0, AND SCARF, £128, ALL CHLOE (CHLOE.COM); RING, HER OWN 



BECKY SHEERAN (TALK BECKY TALK), 27 

BEST BEAUTY COLLABORATION OF 2015 

There’s a collective gasp on the shoot when images of Becky start popping up on the studio monitor. Out of nowhere, she’s morphed 
from the chatty girl-next-door who arrived in the morning wearing a skater skirt into a total rock star. 1 can’t actually believe it,’ she says when 
she sees the pictures for herself, then has a little cry. With likeable T4 presenter friendliness and a ready sense of humour, it’s easy to see 
why Becky’s YouTube channel. Talk Becky Talk, has become a popular online style hub. She’s also proved she’s catnip for big beauty brands such 
as Gamier, which collaborated with her this year on a slick 'A Day In My Life’ video. 1 still remember getting the first subscriber who wasn’t my 
mum,’ she says. 1 was like: “There are real people out there who don’t know me and want to watch this!”’ 
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t3 

WINNER 


GRACIE FRANCESCA 
(UGLY FACE OF BEAUTY), 25 

MOST INSPIRING ROLE MODEL 

On and off camera, Gracie feels like that straight-shooting best friend you’d go to when you need some sage advice. 
Little wonder she’s become an unofficial agonyaunttoherfollowers. 'I get a lot ofemails from girls struggling with the 
way they look. I talk about my personal problems a lot, so I guess they feel they can reach out to me,’ she says. Such an 
honest, warm and relentlessly unairbrushed approach to viogging has made her YouTube gold dust, whether she’s 
talking about the contents of her wardrobe or big Generation Z issues such as self-harm. 'I treat my followers like 
my friends,’ she says. If they come up to me on Oxford Street, I give them a big hugand ask how they are.’ 


GRACIE WEARS: SHIRT, £35, WALLIS (WALLIS.CO.uk); CAMI, £11 7, LAUREL (LAUREL.DE); SKIRT, £30, MONKI (MONKI.COM) 


KLAIRE WEARS: COAT, £3,1 70, CHLOE (CHLOE.COM); SHOES, £420, MULBERRY (MULBERRY.COM) 



13 

WINNER 


KLAIRE D E LYS, 24 

BEST CREATIVE MAKE-UP TUTORIALS 

Klaire doesn’t have that bouncy 'Hi guys!’ 
denneanour that we’ve come to associate with 
YouTubers. As a teenager, she was so shy, 
she couldn’t look people in the eye. Her self- 
confidence has soared since then, but she still 
looks faintly alarmed by the army of studio 
assistants, make-up artists and stylists in 
attendance on today’s shoot. Softly spoken and 
pensive, Klaire’s beautiful poreless skin makes the 
perfect palette for the intricate face-art videos - 
where she transforms herself into everything 
from Elsa from Frozen to a zombie clown - that 
have made herfamous.She describes her700,000 
followers as 'artistically inclined’ and, despite the 
online fame, has a hard-and-fast rule about 
oversharing. 'My personal life and my YouTube life 
never merge,’ she says. 'If you don’t keep anything 
private,you’ll become an egomaniac!’ 
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ROBIN JAMES (MAN FOR HIMSELF), 28 

RISING MEN’S STYLE STAR 


Robin is a relative newbie to the viogging world. A few years ago, he looked around at the successful set of fashion and beauty YouTubers and thought, 
'What abouttheguys?’ He was clearly onto something: now hisgrowingonline population of male followers subscribe to his signature 'elephanttrunHquiff 
how-tos and edits of the latest Topman drops. 'A lot of great things have happened to me since I started, but today has just been insane,’ he says, gesturing 
around Rankin’s cavernous north London studio. Naturally fun and effervescent company, Robin says his family - who hail from a tiny town in north-east 
Scotland - and friends have been his biggest cheerleaders. 'Whenever I go to an event, I ask for a plus-two so I can take some pals along!’ he laughs. 
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ROBIN WEARS: JACKET, £310, ARC (APC.FR); SHIRT, £95, HUGO BOSS (AMAZON.CO.UK); 

TROUSERS, £1 39, HUGO HUGO BOSS (HUGOBOSS.COM). LOUISE WEARS: TOP,£28, ASOS (ASOS.COM) 



BEST HIGH-STREET FASHION YOUTUBER 


The first fourvideos are not fit for public eyes,’ laughs Louise Pentland about 
her original 201 0 YouTube nnaterial. It’s a rare person who switches on the 
cannera and is perfect from the word go.’ The first thing you notice about 
Louise is her pink-dipped blonde hair, which matches the decor of the 
unapologeticallygirlie bedroom shevlogsfrom. Beyond her penchantfor pink 
is a knackforputtingtogetheraffordable style videos, which has won her over 
two million subscribers. Getting recognised by fans has taken some getting 
used to. Iwenttoavloggingconvention and girls were stopping me on my way 
totheloo,’shesays.Twasnice,butstrange-itmademeshakeabitafterwards.’ 
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Melt into a moment of 


Smooth, melting Lindor in a milk chocolate truffle. 
You choose the moment, we'll provide the bliss. 




Lindt Master Chocolatier since 1845 


NIC WEARS: SHIRT, £29,90, UNITED COLORS OE BENETTON (AMAZON.CO.UK). SAM WEARS: JACKET, £230, COMPTOIR DES COTONNIERS (COMPTOIRDESCOTONNIERS.CO.UK) 


13 

WINNER 



NIC AND SAM CHAPMAN (PIXIWOO), 35 AND 38 

MOST ESTABLISHED BRAND 

There isn’t a single country in the world that hasn’t watched us. Even Madagascar had ten views last month,’ says Sam Chapman, one 
half of Pixiwoo, who, alongside her sister Nic, has been making beauty videos since 2007. Their channel now has more than 1 .8 million 
subscribers, and they’ve swapped blming in their kitchens for a purpose-built studio. Their warm and easy manner is what you get in the 
flesh- no wonderthe make-up courses they run sell out within hours and their brush collection. Real Techniques, is the number-one-selling 
brand in the UK. Combined with theiryounger brothers, Jim, who has a style channel, and John, who has a btness channel, the family is 
pretty much a YouTube dynasty. They even encouraged Jim’s wife, Tanya Burr, to launch her own beauty channel. 'We don’t talk 
about work when we’re together,’ says Nic, while Sam jokes there hasto be a'phone amnesty’ atChristmas. 



13 

WINNER 


PATRICIA BRIGHT, 27 

MOST INNOVATIVE FASHION VIDEOS 


Patricia has come a long way from the whispered videos she used to make in the bathroom of her shared university house. ‘It felt weird filming myself, 
so I’d be really quiet so the other girls couldn’t hear me!’ she says. Patricia continued to keep her YouTube channel a secret when she left university 
to start a career in investment banking. Then someone at work let the cat out of the bag and circulated her videos around the office. ‘At first, I cried,’ 
she says, ‘but then I thought, “I love doing this and I’m going to keep doing it. They can laugh all they like.’” Eighteen months ago, Patricia left banking 
forgood and now has more than 625,000 subscribers, three full-time staff and doesn’t have to slog it out at a desk all day. Who’s laughing now? 


PATRICIA WEARS: JUMPSUIT, £386, DEREK LAM 1 0 CROSBY (DEREKLAM.COM). FASHION ASSISTANT: EMMA HARGADON. MAKE-UP BY MARCO ANTONIO USING THE DIOR 
BACKSTAGE PROS COLLECTION AND CAPTURE TOTALE DREAMSKIN. MAKE-UP ASSISTANT: DANI DUFFY. HAIR BY BRADY LEA AT STELLA CREATIVE ARTISTS USING HAIR REHAB 
LONDON. HAIR ASSISTANT: CHLOE OAKES. NAILS BY AMI STREETS AT LMC WORLDWIDE USING CHANEL CHRISTMAS 201 5 AND BODY EXCELLENCE HAND CREAM 
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Move over bog standard bubbles, this party season 
it’sall about the bubbly delights ofSpain 


T 

X h 


here’s a new fizz in town and 
it’s tall, dark and Spanish. Yup, we’re 
talking about Freixenet’s Cordon 
Negro and its gorgeous blush cousin, 
Freixenet Cordon Rosado, both 
£9.99. The chicest way to get your 
sparkle on, it’s the only drink we’ll be 
serving this party season. Three 
fabulous occasions, one quality cava? 
Challenge accepted. 



The girls’ night in 

We know it’s a chilled evening in, but 
the girls deserve a treat. A glass of ice-cold 
Freixenet Cordon Rosado with 
a little pomegranate juice for an extra 
touch of pink, is the perfect indulgence. 





Drinks with the in-laws 

Where parents are concerned, 
we know the best way to impress is with 
a classic. Pop open a bottle of golden 
Freixenet Cordon Negro for a guaranteed 
invite to Boxing Day brunch. 
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Christmas Eve cocktails 

Cocktails on arrival? Don’t mind 
if we do. That’ll be a chilled glass of 
Freixenet Cordon Negro with just 
a dash of ginger syrup and our homemade 
plum bitters, then. A refill? 

We thought you might... 






PHOTOGRAPHS BY LEILA SMARA FOR CHANEL 





lEs got to be said, Karl Lagerfeld has a knack 
for picking cool, diverse faces to champion 
Chanel - think Cara Delevingne, Lily Allen, 
Tilda Swinton - and now the super-ethereal 
Kristen Stewart is one of his favourites 
(with three campaigns under her belt). 

With her unique style, edgy haircut and that 
innate air of mystery, she’s the perfect 
muse, looking equally at home in a mega- 
glam dress (though you’re unlikely to catch 
her in heels) as she does in trackie bums 
and a sweatshirt - a Chanel one, of course. 

So when Chanel whisked her and a whole 
host of celebs off to Seoul in South Korea 
for its 2016 resort show and she asked 
us if we wanted to take a peek at the pics, 
it was kind of a no-brainer. With guests like 
Tilda, Gisele Biindchen and Rinko Kikuchi 
in tow, it was bound to be a pretty awesome 
affair. Here’s what she spilled to us... 
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I brought home a pair 


of Chanel sneakers ;) 


and some hot sanee. 


Reeeeallv hot’ 



WORDS BY HANNAH ROCHELL 




ORDER UP TO 9PIVI FOR NEXT DAY DELIVERY 







l§DSilH9F-IH^HwRI 





^ADDITIONAL CHARGE OF £3 PER ORDER PLUS USUAL P&P CHARGES WILL APPLY. ORDERS MUST BE PLACED BY 9PM BY TELEPHONE OR ONLINE ONLY DELIVERY TIMES ARE BASED ON THE 
ASSUMPTION THAT THE ITEMS ARE IN STOCK. WHILST WE MAKE EVERY EFFORT TO DELIVER GOODS ON THE DAY WE SPECIFY WE CANNOT GUARANTEE DELIVERY ON THAT DAY OR ACCEPT ANY 
LIABILITY FOR OUT OF POCKET EXPENSES, COSTS, LOSSES OR ANY OTHER EXPENSES DUE TO FAILED DELIVERY. THIS OPTION IS ONLY AVAILABLE IF YOU LIVE IN AN AREA COVERED BY OUR COURIER. 
EXCLUSIONS APPLY. FOR FULL TERMS AND CONDITIONS VISIT OUR WEBSITE OR ASK AN ADVISOR WHEN YOU CALL. J D WILLIAMS & COMPANY LIMITED TRADING AS SIMPLY BE IS AUTHORISED AND 
^EC^ULATED BY THE FINANCIAL CONDUCT AUTHORITY. REGISTERED ADDRESS: GRIFFIN HOUSE, 40 LEVER STREET MANCHESTER M60 6ES AUTHORITY REG NUMBER: 178367 




‘When we walked around Korea a bit, I wanted to check out the street style and 
what kids were into and what they were wearing. It was funny - there was a preppy-ness, 
buttoned up and clean, but intentioned and cool’ 



‘One funny and coveted memory of mine is coming back from a pretty run 
with my whole team. We ventured into this beautiful park wearing Chanel running shoes and crew 
necks like it was the most natural thing in the world...’ 
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‘The show was like walking into a film or board game of your childhood, mixed in with a sort 
of futuristic Studio 54, Seoul/Korea vibe. It was sweet, but fun, and with a snarl. I loved it’ 





in partnership 


PARTY 


with BOOTS 



POWER TOOLS 


The\ Ve the beaiih gizmos that w ill take } on from w ean to \\o\\ 
during the jjart) season - meet our liuourite tools of the trade 


PERFECT BLEND 
Create a smoky eye fast by 
applying grey shadow 
along the crease and 
lashline using Real 
Techniques Bold Metals 
Collection Pointed 
Crease Brush, exclusive 
to Boots. Then just 
blend, blend, blend. 

Bold Metals Collection Pointed 
Crease Brush, £12, Real Techniques 
(boots.com) Collect 48 Boots 
Advantage Card points 


ARCH RIVALS ^ 
Brows are your secret 
weapon to looking 
gorgeously groomed. 
Eylure’s Brow Stencils 
give you beautifully 
sculpted brows without 
having to take time 
out for the salon. 

BrowStencils,£4.95, 
Eyiure (boots.com) 
Collect 19 Boots 
Advantage Card points 


TOP TIPS 
Nail art gives an LBD 
instant wow. Forget 
fiddly dotting tools: copy 
the negative-space trend 
and apply a diagonal 
stripe of colour using a 
WAH London Black Nail 
Art Pen, exclusive to 
Boots, to bare nails. 

Black Nail Art Pen,9.5ml,£7, 
WAH London (boots.com) 
Collect 28 Boots Advantage 
Card points 


ACE YOUR BASE^ 
Christmas maybe fun, 
but iPs less jolly for our 
skin. Disguise the effects 
of one too many late 
nights with Dior’s 
Diorskin Fluid 
Foundation sponge. 
Party? What party? 


Diorskin Fluid Foundation Sponge, 
£12, Dior (boots.com) Collect 48 
Boots Advantage Card points 


BRIGHT EYES 

Your peepers maybe feeling the party pinch 
so fake your way to wide-awake eyes by curling your 
lashes with Tweezerman Great Grip Eyelash Curlers 
before appl3dng mascara. 

^ Great Grip Eyelash Curlers,£1 5, Tweezerman (boots. 

■ com) Collect 60 BootsAdvantage Card points 


: ord«r& 


DISCOVER ALL YOUR NEW-SEASON BEAUTY UPDATES AT BOOTS STORES 
Head to your nearest Boots store for the new season’s hottest must-haves. All products featured can be found 
at Boots.com/instyle. Order on Boots.com or in store today by 8pm and collect free in store from I2pm tomorrow. 
Geographical exclusions apply. Monday to Saturday. See Boots.com/ordertodaycollecttomorrow. 

Normal Advantage card terms and conditions apply. See Boots.com for details 





free, newt day 


let’s feel good 


f 
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DARLING, 
irs THE 
THOUGHT 
THAT 
COUNTS 

/'m thinking ghd - 
the platinum one 


If leaving Christmas in their hands will only end in tears, point 
them to something you reaily want - like the ghd platinum® styler. 
Available as part of the ghd arctic gold ronge, in the finest salons, 
premium retail stores end ghdhair.com. #hintghd 
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••• good hair day, every day 



Step away from the bath bombs - we’ve got the 
chic answer to all your present dilemmas 


IN ASSOCIATION WITH 
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THE OFFICIAL 
FASHION 
PARTNER OF 


Th« X Framantiri'ledlB & SjiTioo Ltd 





gift GUIDE 


satufsdavs 

NEW YORK Cl I Y 


ES.T 2009 


Vodka, £19 for350ml,OurVodka 
(ourvodka.com) 




Watch, 
£35, Casio 
(casioonline. 
co.uk) 




Petitgrain 
Hydrating Body 
Gel,£25,Aesop 
(aesop.com) 


Gentleman Only 
Casual Chic EDT, 
£45.50for 
50ml, Givenchy 
(boots.com) j 


Damn Handsome Beard 
Kit, £30, Royal Academy 
(royalacademy.org.uk) 


T-shirt,£35, 
Saturdays 
Surf NYC 
(selfridges.com) 




The Marylebone Tech in Burgundy Python 



PINAL 

n Tsj/n n m 


TEL: +44 (0) 1428 648180 


ASPINALOFLONDON, 


gift GUIDE 
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AAA4 


DURACELL 


ULTRR POOiER 


8 BATTERIES 


BATTLE THE DARK SIDE 


15 HOURS LONGER 


WART 


Baud an AUuUfH [>urKaU UU» 


HI Hwin Ifghumr fMitm—na C &TM lOlS UicitflLivi ltd. V 2015 Hulira. All Rlighti Hourvad, Ut*a undarjuthcifutlon 





gift GUIDE 



Babygro,£25, 

Bobo Choses (couverture 
andthegarbstore.com) 


Shirt, £29, COS 
(cosstores.com) 


Set of shadow 
puppets,£14, 
Moulin Roty 
(bijoulifestyle. 
co.uk) 




Toy, £39, 
LaDeDah Kids 
(thismodern 
life.co.uk) 






^aTbrush&comb 

mousseau 

(harrods.com) 


Spinningtops,£14 
each, NotAnotherBill 
(notanotherbill.com) 


Go r 




^ % 


Hairclips,£4.50for 

% 

i;.: 

three. Monsoon 

t ..S 

(monsoon.co.uk) 

M 


1 ■L''. ' 

'T 


7 Trainers, £25, 

Superga 
(superga.co.uk) 
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gift GUIDE 


Bee Hotel And Seeds, 
£24.75, PlantTheatre 
(notonthehighstreet.com) 


Tablet case,£37.50,Brompton 
(bromptonjunction.com) 


Colonia Intense Hair 8<Shower 
Gel,£29, Acqua Di Parma 
(acquadiparma.com) 


Gameface Facial 
Moisturiser,£34, 
Triumph & Disaster 
(brummellsof 
london.com) 


Whisky, 

£30.95,Tincup 

(31dover.com) 


Pocket square, 
£50, Lanvin 
(mrporter.com) 


Socks,£17, 
Paul Smith 
(paulsmith.co.uk) 
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NOT LIKE OTHER GIFTS NOT LIKE OTHER WEBSITES 



WWW. noto nthehig hstreet.com 




LUSTROUSLY DEWY WITH 




FOR AN INTENSE COLOUR PAY OFF 


IN 6 AUTUMN/WINTER SHADES 



E0Q 




barrym.com 


Available at and 







gift GUIDE 



Stickers, £10, 
Skinnydip London 
(skinnydiplondon. 
com) 


Lights,£25, 
Urban Outfitters 
(urbanoutfitters.com) 


Ring, £24, 
Rock N Rose 
(rocknrose.co.uk) 


Lipstick refill in ' 
Cafe Parisien,£14,' 
and lipstickcase, 
£7, both Paul & Joe 
(selfridges.com) 


Keyring, £27, 
Helen Moore 
(amara.com) 


Succulent kit, £32, 
Etsy(ohnorachio. 
etsy.com) 


T-shirt, £40, 
Eleven Paris 
(elevenparis.com) 
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gift GUIDE 



Parisian Street Style The Colouring 
Book by Zoe De Las Cases, £9.99, 
Saltyard Books (waterstones.com) 


Candle,£25,Loaf 

(loaf.com) 


Watch, £39, l:Face 
(watchelements.com) 


Oil Bath ForTheSenses, 
£42,Susanne Kaufmann 
(cultbeauty.co.uk) 


Earphones,£45, 

Molami 

(molami.com) 


Sweater, £50, 
StellaSport 
(adidas.co.uk) 


Essences Insensees Solid 
Perfume,£38, Diptyque 
(diptyqueparis.co.uk) 


LAS 1’^^ 4 1 

;spoRTf.ui 

M Aspo'-.'^S 


Subscribeto 
/nSty/e from just 
£13.99 at instyle. 
co.uk/gift15 


School Of Life 
(theschooloflife.com) 







mil 







DetoxTea, £21, Dr Jackson 
(drjackson.co.uk) 
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^ BECAUSE IT 
' WOULDN'T BE 
W^' CHRISTMAS 
WITHOUT 
SOME CHAOS 

. #MyLittleBigVictory 


Find a great deal on toys at a price that's right for you 

Visit eBay.co.uk/christmas 



Mega Bloks selling for 

£ 10.40 


/ 

r' 


rr j 



Rocking toy selling for 

£ 39.83 



Sky Hunter drone selling for 

£ 56.28 



Peppa Pig soft toy selling for 

£ 9.89 


ebay 


Prices and items shown are indicative of the corresponding category and are subject to change. Inventory is managed by third parties. Prices shown have been calculated by taking the mean average selling price of all items 
sold within the corresponding category during the period of 1 January 2015 to 23 September 2015, including all used, new and refurbished items and all selling formats. This does not include postage and packing fees. 






gift GUIDE 


Candle, £33.50, Givenchy 
(debenhams.com) 


Earrings,£20, 
Jane Koenig 
(janekoenig.co.uk) 


Rose Mojito Syrup, 
£7.50,The 
Modern Pantry 
(themodernpantry. 
co.uk) 


Hairbrush, 

£20,GHD 

(ghdhair.com) 


T-shirt,£40, Eleven Paris 
(elevenparis.com) 


Ring,£35, Jane Koenig 
(janekoenig.co.uk) 


Mango 

(mango.com) 
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WHEN I SAW 
A COAT, 

AND HE SAW 
A CAPE. 

#MyLittleBigVictory 


Find a great selection of kids' winter fashion at a price that's 
right for you. Visit eBay.co.uk/christmas 



Items shown are indicative of the corresponding category and are subject to change. Inventory is managed by third parties. 







POWDER 

The game-changing new beauty site 


Meet your match in seconds at thisispowder.co.uk 







gift GUIDE 


Floral Memento Hand 
Cream, £4, & Other Stories 
(stories.com) 

HATH 

A H a o a 1 


Coat hooks, £12 each, 
Anthropologic 
(anthropologie.com) 


Pencils,£16.99, 
Sloane Stationery 
(sloanestationery.com) 


Seeds,£17.50, 
Labour And Wait 
(labourandwait.co.uk) 


Pouch, £7 7 

^'^®ncanApp3,,, 

'^'■'Wnappare/.co, 


Hat,£47,Maison Kitsune 
(kitsune.fr) 


^ Letterholder,£28,Anthropolog.e 

(anthropolog>e.com) 






"V\\ 


YyI 4 


S4 


Floral Memcnio 

Hand Cream 




imity 

t raei - 

ptcay 


LAftOUn AND WAIT 


IfloA 50 ml 


Necklace,£45, 
Laura Gravestock 
(blondonboutique. 
com) 
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Shirt, £268, Trademark 
(matchesfashion.com) 


Watch,£155, 

Skagen 

(skagen.com) 


Dion The New 
Look Revolution 
by Laurence 
Benaim,£29.50, 
Rizzoli (amazon. 
co.uk) 


Bra,£66,and 

briefs,£25, 

Huit(huit. 

com) 


Rings,£255for 

five,Chloe 

(matchesfashion.com) 


Bag, £475, Coach 
(uk.coach.com) 


Rouge Satin Lip Colour, 
£60,Christian Louboutin 
(selfridges.com) 


rzmf 


gift GUIDE 


"V\\ 






Teapot,£250,Tracey Emin for 
Counter Editions (countereditions.com) 
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PHOTOGRAPHY 





ONESTLY, 

)ON’T 

7ET me 

ANYTHING 

BIG 


Just three little letters 
-g.h.d-wiH do 


If leaving Christmas in their hands wiii oniy end in tears, point them to 
something you reaiiy want - like ghd's arctic gold range, Availabi© only 
In the ffnest saions, premium retail stores and ghdhaincom, #hintghd 


• •• • • • 


•••• • 


m ••• 


••• good hair day, every day 




No more dodgy bubble-bath sets and fluffy slippers - this 

Christmas w^^ant something sassy, stylish and slic^ 
We want amazing hair. Hints at the ready ladies... 




instyle PROMOTION 


WE WANT... 

SCENE-STEALING 
HOLLYWOOD WAVES 


We may be up at bam to make lOO perfect 
canapes, but that doesn’t mean we can’t 
have fabulous hair. The kitchen is our red 
carpet and we’ll be working our Hollywood 
waves right through to Christmas Eve 
cocktails. Our secret weapon? The ghd 
curve wand, which waves goodbye to 
curl-drop thanks to tri-zone technology. 

Now that’s our kind of science. 
Hint for: ghd arctic gold curve gift set, 
£120 (ghdhair.com) 




WE WANT... 

PARTY-READY, 
SUPER-SMOOTH LOCKS 


Between being a domestic goddess and 
burning the midnight oil at the office, we 
just don’t have time for a pre-party pro 
blow-dry. But we’ve got something better. 
Swishy, straight hair courtesy of the ghd 
platinum styler. Just one stroke, and 
we’ve got sleek, chic locks in seconds. 

No salon appointment required. 

Hint for: ghd arcticgold platinum gift set, £165 
(ghdhair.com) 


WE WANT... IT ALL 


Big, beautiful hair for the ultimate 
envy-inducing Christmas party 
look is just one golden gift set away. 
Perfectly blow-dried tresses that can be 
straightened, curled or left au naturel? We 
can’t think of a better present than that. 
Just be prepared for envious looks when 
your BFF opens her new ironing-board 
cover. Well, we did drop enough hints... 
Hint for: ghd arctic gold dry 8< style gift set, 
£195 (ghdhair.com) 



o 

Available in the finest salons, premium 
retail stores and at ghdhair.com 



•••% :•*% •••• 
• • • 

•••• • • 


••• good hair day. every day 




^ ' ;N(clsen V^o and Units S2 w/e 

34! wofpen witii'fine ^ 


TURN YOUR BIG HAIR OBSESSION 

INTO FULLER, THICKER-LOOKING HAIR 
THE BLUE ONE 


UK S N°1 

OUR 1ST TAILOR-MADE THICKENING TECHNOLOGY. 

■ HAIR LOOKS THICKER WASH AFTER WASH/' 

■ FILLOKANE INSTANTLY PENETRATES THE FIBRE AND INCREASES 
THE DIAMETER FROM WITHIN, 

■ VISIBLE BODY & BOUNCE. 

riND YOUR HAIR OBSESSION At 

loreal-paris.co.uk/hairobsession 


BECAUSE YOU'RE WORTH IT, 


L'OREAL 


PARIS 




PHOTOGRAPH, TAKEN BACKSTAGE AT RODARTE, BY SCHOHAJA 









liQiX! 


CUPBOARD 


CONFIDENTIAL 


WHAT Supremya Baume At Night, 
£475, Sisley (sisley-paris.co.uk) 
WHY 'Worth the investment, 
this is packed with ultra-nourishing 
macadamia oil to soothe skin whileyou 
sleep.’ Cassie Steer, beauty director 


w 

[t 


YOlUWt MILLiQW 


Give party- worn peepers 
some TLC with L’Oreal Paris 
Volume Million Lashes 
Feline Mascara (c£9.99, 
hoots.com) with camellia 
oil to condition as it curls. 

Puuurfect. 


p jr?H 




1 . After applyingyour mascara, dab a 
^ little of Barry M’s Body Glitter Rush in 
Snow Globe, above, (£4.59, barrym. 
com) on the ends of lashes for frosty 
peepersalaCarolina Herrera a/w 201 5. 

2 . Throw away the 80 deniers and dare 
to bare with Sanctuary Spa Wonder 
Body, /eft, (£8, thesanctuary.co.uk). It 
illuminates and perfects skin with a killer 
combo of blurring pigments and just the 
right amount of shimmer. 

3 . Adorn yourself with jewellery 
designer, and winner of the Topshop 
X Central Saint Martins collab, Lucie 
Davis’s gold freckle-inspired tattoos, 
below, (£8.50, topshop.com). They look 
pretty peeking out of an LBD. 


WHAT Limited Edition Personalised 
Elixir Ultime Oil, £36.50, Kerastase 
(kerastase.co.uk) 

WHY 'Who wouldn’t want their name 
engraved on this legendary hair oil?’ 
George Driver, beauty assistant 


WHAT Touche Eclat Kiss 8< Love 
Edition, £25, YSL (yslbeauty.co.uk) 
WHY 'The iconic highlighter is back 
and this time it’s covered in kisses.’ 
Katie Service, acting beauty editor 


BEAUTY 


X Working a/w 2015 s 
/ beny lip? Dab some 
/ onto your cheeks instead of 


blusher to avoid colour clash 
TRY Limited Edition KillerShine 
Lipstick in No Shame, £20, 

L NarsX Steven Klein 
\ (narscosmetics.co.uk) / 


One face mask at a time? That’s so over. It’s all 
about treatingyour skin to somethinga little 
more bespoke. Enter multi-masking... 

FOREHEAD 

Tackle oily skin with Nip + Fab’s witch 
hazel- enriched Kale Fix Clay Mask 
(£1 2.95, nipandfab.com). 

NOSE 

The black half of Herborist’sT’ai Chi Mask 
(£59.95, herborist-international.com) cleanses 
and reduces the size of visible pores. 

CHEEKS 

Use the white half of Herborist’s T’ai Chi Mask 
to nourish and soothe. 

UNDER-EYES 

Illuminate dark circles with By Terry’s Cellularose 
Hydradiance Mask (£61 , uk.spacenk.com), which 
has black rose extract to boost and brighten. 

CHIN 

Magicstripes’ Lifting Collagen Mask (£39, 
selfridges.com) lifts and tightens skin. 


MULTI-MASKING 


ALL THAT GLITTERS 

It’s not just for teens, you know. This is 
howtogetyour party-season shimmer 
onthecb/cway 







Uttimate 

Bloids 

HONEY TREASURES 


BLBvIDED VWTH ROYAL JELLY 
HONEY A^C) mOPOUS 


Our Honey Treasun 
collection for damage® 
that feels strengthel 


GARNIGR 

Ultimate 

Blends 

CONDITIONER 

Thestretig^ TBStf 





Blended for naturally beautiful hair 


Hnd your biend at 
garnier.co.iJk/ultimatebiends 



BEAUTY 


'These smoky shades are perfect for taking my 
make-up from ofhce to Christmas cocktails/ 
Isabella Silvers, features intern 

La Palette Glacee,£45, Givenchy (debenhams.com) 



'Black diamond truffle 
extract makes this the 
most indulgent eye 
cream ever/Cassie 
Steer, beauty director 
Re-Nutriv 
Ultimate Diamond 
Transformative Energy 
EyeGream,£180,Estee 
Lauder (esteelauder.co.uk) 


\'Glittery, fresh and floral 
without going granny. 

Til keep this in my pocket 
fora quick boost of scent/ 
Lulu Wentworth, senior 
fashion assistant 
Solid perfume, £30, Burberry 
(burberry.com) 





InStyle is also 
available on tablet, 
for an instant 
beauty update 


'The prettiest compact Tve set 
eyes on. Til keep this in my clutch 
to illuminate my winter-weary skin 
between the desk and dance floor/ 
Eleanor Young, digital editor 
Meteorites Skin Perfecting 
llluminatingMatte Powder,£110, 
Guerlain (johnlewis.com) 



'Somewhere between 
a moisturiser and a 
serum, my sensitive 
Sunday morningskin 
is a big fan/ George 
Driver, beauty assistant 
Le Weekend De Ghanel 
Edition Douce,£72, 
Ghanel (chanel.com) 


'Two steps, one amazing 
night’s sleep and less 
wrinkles when I wake 
up. Tm in/ Katie Service, 
acting beauty editor 
The Microdelivery 
Overnight Anti-Aging 
Peel, £65, Philosophy 
(johnlewis.com) 
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Ultimate 



\fARVELLOUS RITUAL 


BLENDED WFTH ARGAN 
ANDCAMB-LiAOLS 


Our Marvellous Ritual 
transforms dry, dull hair 
^ into hair that looks 
M I nourished snd 
with a lasting 
IHiil! shine. 


GARNieR m 

Ultimat^y 


COf^piTlQNEj 

ThenUmmt^M 


GARNieR 

Ultimate 


GARNieR 

Ultimate 


SHAMPipp 

V;en0iieSimtn&i^^nier 


he nmnvlhiis^ 

M Oi 


DRy, LIFELESS 


ORy. DEELI 


Find your blend at 
garnier.co.uk/iiltimateblends 


Blended for naturally beautiful hair 





order & 
cotlect 


only at Boots 



Order by 8pm and collect for free tomorrow from midday. let’s feel good 

Please see boots. com/ordertodaycollecttomorrow for full terms and conditions about the Order & Collect service 

Monday - Saturday, geographical exclusions apply. Subject to availability. 



BEAUTY 


INTERVj_EW BY 
KATIE SERVICE 


w 


HEAR YOU’RE A NEAT FREAK. 
ARE YOU VERY ORGANISED 
WITH YOUR BEAUTY STASH? 


Yes, my bathroom is very tidy. I always say, if your 
things are in chaos, then your life will feel chaotic. 
I can t live like that. Plus, Pm away so much, my 
beauty bits are always packed up, so I don’t often 
have everything laid out in my bathroom. I travel 
very organised - 1 put most of my things in my 
hold luggage, but in my carry-on I always take 
myjewellery and in-flight beauty products.’ 

DO YOU FIND IT EASY TO KEEP UP YOUR 
REGIME WHEN YOU’RE JET-SETTING? 


‘When I’m holidaying in the sun, I always wear 
SPF and a hat. As a general mle I’m religious 
about manicures and that doesn’t change when 
I’m travelling. I always have my nails done in a 
nail bar every four to five days - I’m very strict 
about that - and I maintain my pedicure, too, 
even during winter when nobody can see my 
toes. It makes me feel ready for the day, and I 
always match my fingers to my toes.’ 


WHAT ABOUT GELS? 

‘My policy on gels is based on location. I like them, 
but you have to be careful about having them when 
you’re travelling. Not every nail salon in Europe has 
them so you can’t always get them taken off and 
can end up with bad chips. I’ve got to know a 
handful of amazing salons in France and Italy 
that I always try to visit during fashion weeks.’ 

DO YOU EVER GET BORED SPENDING 
ALL THAT TIME IN A SALON? 

‘I do spend a long time having my hair and make-up 
done, especially on set, but I’m never sitting 
around all day twiddling my thumbs. It’s called 
multitasking! I’m always on my phone answering 
emails. I’m fully involved in writing my website. I 
get sent a lot of products to try, which I love doing 
but I can’t try everything, so I have some help.’ 
YOUR LIFE SOUNDS HECTIC DO YOU FIND 
TIME FOR EXERCISE? 

‘I get up at 5.30am every day to work out. It’s 
toirgh at first, but you get used to waking up that 
early and it makes you feel great - you get a longer 


day and can be even more efficient. When I'm 
travelling, I always go to the gym in my hotel and 
do free weights. At home, I love Bikram yoga and 
FlyBarre, which uses resistance weights.’ 

YOU’RE KNOWN FOR YOUR ENVIABLE 
HAIR (UNDERSTATEMENT -YOU’RE 
OUR TOTAL HAIR CRUSH). DO YOU 
HAVE ANY BEAUTY PROBLEM AREAS? 
‘Thank you. I do have really sensitive skin, and 
I'm lucky to have a team of make-up artists and 
facialists who all know about my skin. I have seen 
the same dermatologist. Dr Dennis Gross, since 
I was 11 years old, and I use all his products. It’s 
important to look after your skin and find out 
more about it. A trick that I’ve learned is to always 
put my own moisturiser on before I leave the 
house - that way, the make-up artist won’t need 
to use a product I’m not used to on my skin.’ 

DO YOU HAVE A BEAUTY ICON? 

‘I get inspired by people around me, pictures 
I see and things I read. But most of all, I think 
you just have to be yourself’ > 
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BEAUTY 



This look was very clean and 
slick. My make-up had a little 
glow, with semi-strong linerto 
playoffthe black in my outfit.’ 


1 was Valentino’s date so it 
seemed fittingto wear [his 
label]. I chose light make-up in 
a soft palette, and a pale pink lip.’ 



9 


CD 


c 

c 




FACE CREAM 

Hydra-Pure Oil- 
Free Moisture, 
£46.80, Dr Dennis 
Gross Skincare 
(feelunique.com) 




HAIR HERO 


1 wash and blow-dry my hair 
every day, and I always carry a 
little can of L’Oreal Elnett with 
me - it’s my beauty staple. I keep 







HAIRSPRAY 


iiET 


A 


jONSTAffTIW 




‘Moved this white jumpsuit. 
I kept the look crisp, my 
make-up bronzed with 
gold details, and my hair 
in loose braids.’ 


^ 1 was in London this summer, 
hosting an afternoon tea. I kept 
the look casual, but the red lip 
gave a pop of colour and 
complemented the copper 
tones in my shirt.’ 


NAIL POLISH 


Nail Polish in 
Sundays, Brooklyn 
and Napa Valley, 
£17 each, Olivia 
Palermo X 
Gate London 
(ciatelondon.com) 


Elnett Satin 
Hairspray,£2.60, 
LOreal Paris 
(boots.com) 


SKIN DROPS 

Clinical Concentrate 
Radiance Booster, £38.50, 
Dr Dennis Gross Skincare 
(feelunique.com) 


my colour pretty much the same, 
although I have been more 
blonde in the past.’ 

BEAUTY-READY 
‘My mother always taught me 
not to leave the house until you’re 
fully dressed - make-up, nails and 
everything. I never leave home 
without a moisture-rich lipstick 
- you never know when you 
might need to top-up.’ 



SQUEAKY CLEAN 

‘I’m definitely a shower person 
- not a bath person. I always use 
a Clarisonic brush to clean 
my face. It’s changed my 
entire world!’ 

HOTTIPS ^ 

‘London is my favourite 
fashion capital, the designers are 
so innovative and the shows are 
usually on time - unlike Milan 
and Paris. For Fashion Week, 
a rouge-noir nail is perfect, 

I love my date London’s 
Napa Valley shade.’ 


( 


CLEANSER 

MiaSonic Cleansing 
System, £99, Clarisonic 
(clarisonic.co.uk) 



PHOTOGRAPHS BY JASON LLOYD-EVANS, REX EEATURES, INSTAGRAM/OLIVIAPALERMO, 
AN LE. STILL LIFES BY PIXELEYES 




IN A WORLD OF OIL-INFUSED HAIR CARE 
ONLY ONE OUTSHINES THE REST 


MOROCCANOIL TREATMENT: THE ARGAN OIL-INFUSED INNOVATION 
THAT REVOLUTIONISED HAIR CARE 



' a 

Available in Moroccanoil Treatment Light 


MOROCCANOIL. 


ONE BRAND: A WORLD OF OIL-INFUSED BEAUTY 
Available in salons worldwide | 0800 310 1 133 | Moroccanoil.co.uk 



BY CASSIE STEER 


D E P E C 




ODE 


Would Jane Birkin wea r^#a ke tan? Exactly. 
Here’s the French girl’s gjiiide to sexy cool, 

courtesy of actress Louise Bourgoin 


PHOTOGRAPHS BY JAY BARKER 


FASHION BY LULU WENTWORTH 



Bon nuit bon matin 



'It’s that classic morning- after make-up/ says Naoko Scintu, make-up artist for L’Oreal Paris, who applied black khol all around the 
eye, before smudging it with a brush (fingers work even better). For hair, it's all about that Bardot bedhead texture. ‘The basis of all of 
these looks is that dry, two-day-old texture/ says L'Oreal Paris UK styling ambassador and session stylist extraordinaire Syd Hayes. 
‘Apply a texture spray, then use a large barrel tong randomly all over, and finish by brushing over and over with a Mason Pearson/ 

This page and opposite page, jacket, £280, Altewaisaome (altewaisaome.com); collar, £1 00, 

Cedric Charlier (matchesfashion.com); ring, £2,300, Shaun Leane (shaunleane.com) 
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Merry beret 

•/ 



Redcurrants and russets - not necessarily the colour palettes one would immediately associate with lesyeux, but then French 
girls know that grey is so passe. 1 mixed this rust-red eyeshadow with a bit of grease to make it feel lived-in/ says Scintu. 
‘The key to making it wearable is to keep the colour to the upper eyelid, so that you don’t risk looking tired.’ Team with 
a simple braid. Tt doesn’t feel as forced as an updo, as it’s essentially still keeping the hair down,’ says Hayes. 

Jacket, £580, 3.1 Phillip Lim (020 7591 1 320); trousers, £205, Tonsure (selfridges.com); 
necklace, £8,500, Shaun Leane (shaunleane.com) 
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French girls don’t do shimmer, and they definitely don’t do frosted. But they do glitter. If the mood takes them, that is - say in the 
back of a taxi on their way to a party in the 11th arondissement. ‘The glitter is quite subtle, as I confined it to the inner corners of the 
eyes,’ says Scintu. ‘Adding lightness to this area, even with a highlighter, helps to open up the eyes. The key is to keep the skin feeling 
natural with just one coat of mascara for definition.’ Combine with a lash-skimming fringe and a dash of je ne sais quoi. 


Top, £495, Rejina Pyo (moreislove.com); ring, £1,650, Cartier (cartier.co.uk) 





4 



^ Rouge noir lips 


‘This deep-red mouth is more of a stain than a “done” lip/ says Scintu. Tt feels more innate than painted on, and it’s easy to do/ 
She started by applying the lipstick to the back of her hand (adjust the colour according to your skin tone), then used her fingers 
to press it onto the lips. ‘People tend to see red and think “updo”, but that can feel a bit dated at this time of year/ says Hayes. 
‘So this is where a cut comes into its own - the most modern shape being one-length hair that just grazes the collarbone/ 


Shirt, £200, DSquared2 (dsquared2.com); bra, £1 20, Eres (eres.fr) 






1 t 


t 

I 
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Nail art is not in the French girFs beauty repertoire, but this look? C’est tres facile. ‘The negative space trend is still huge, and this 
simple stripe of glitter across the nail is very chic,’ says L’Oreal Paris nail ambassador, Lorraine Griffin. ‘Start with clean, buffed nails 
and make things easy for yourself by using masking tape to section off a horizontal band across each nail. Next, dab glitter along the 
stripe, leave it to dry, then peel off the tape. I added a high-gloss topcoat on the bottom section for a subtle differentiation.’ 

Top, £495, Rejina Pyo (moreislove.com); ring, £1,290, Cartier (cartier.co.uk) 
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B eautiful? Yep. Super-chic, too? Traid 
so. French? How did you guess? 
Arriving at the shabbily cool Hackney 
Road warehouse for today’s shoot, 
actress, model and artist Louise Bourgoin looks 
the epitome of casual Parisian elegance. She has 
the doll-like cuteness of Suki Waterhouse and the 
compelling acting chops of Carey Mulligan, 
which means she’s fast becoming a firm festival 
favourite, taking on roles way beyond the average 
romcom, from an orphan smuggler in The White 
Knights to an illegal dog trafficker in I Am A 
Soldier. We caught up with this intriguing belle 
du jour to chat short hair, the secret of chic and 
hanging out with Snoop... 

Why are French women so cool? WhaPs your secret? 

Lots of black and grey! French women are chic, 
but a bit boring. In Paris, we’re all trying to 
pretend we just woke up like this. English women 
are more fearless. When I was at school, I came to 
London for a holiday. It was the 90s - around the 
time of Kurt Cobain and Doc Martens - and there 
were just so many different hair colours. It was 
amazing. In Paris, it’s a lot more about feeling 
comfortable. Catherine Deneuve is my ultimate 
icon; she’s so distinguished and refined. 

Since our shoot, youVe cut your hair. What made you 
decide to go for the chop? 

It was actually my idea. I was on the set of I Am 
A Soldier and the director said, 'Great idea, I love 
it.’ The role isn’t feminine or seductive at all; it’s 
more about combat and the human fight, and 
I wanted my hair to match that. I’ve had to change 
how I dress, though. Girlie clothes just don’t work 
now; I have to go for more elegant pieces. 

Do you ever miss having long hair, though? 
Yes. When it’s short, you feel really exposed - a 
bit naked. I used to always have a fringe, but it’s 
too much maintenance. In France, a lot of girls 


have them - it’s very a la mode - but having 
short hair is so much more practical. 

Isyour make-up routine as pared back as your hair? 
Almost, but since I’ve worked in film I’ve 
learned how to do my make-up well. I always 
do my eyebrows with a brow pencil. You really 
look a lot younger when you have big eyebrows. 
When I was a teenager, I over-plucked them 
and tried to draw them back on with black 
eyeliner. It was a disaster. I’m pretty good at 
doing my own lipstick, so for the evening I’ll 
wear a classic red, and I love wearing a bit of 
highlighter on my cheeks. It gives you just the 
right amount of shimmer, so you look fresh 
instead of overly powdered. 

You sound like a pro... 

Well, my mum was never into make-up, so 
I taught myself by reading magazines. I 
remember being 14 and obsessed with this 
comic-book superhero called Blue Woman. 
She had blue lips, blue hair and blue skin - 
I tried to copy her look, which was a big mistake. 
Cannes looked super-glam. Who was the best 
celeb you met? 

Snoop Dogg was really lovely. He’s so tall 
and very funny. And he smells amazing! We 
talked a bit about my movie, which was pretty 
surreal, because I’m such a big fan of his. I love 
his Tha Doggfather album. 

Any plans for Christmas? 

A few years ago, I bought the most beautiful 
fake Christmas tree from Amazon. It’s 3m high 
and my boyfriend was really concerned about 
how big it was. I’m looking forward to putting it 
back up again! 


From top, False Lash Telescopic 
Mascara in Black, £10.99, and Nude 
Magique BB Cream, £9.99, both 
L’Oreal Paris (boots.com); 

Cream Colour Base in Premeditation, 
£16, MAC (maccosmetics.co.uk); 
Studio Line #TXT Volume 
Supersizing Spray, £3.79, L’Oreal Paris 
(boots.com); Le Vernis Nail Colour in 
Rouge Noir, £18, Chanel (selfridges, 
com); Glamore Lipstick in Vega, 
£19.50, lllamasqua (illamasqua.com); 
Color Riche Top Coat in Sailor 
Dream, £4.99, L’Oreal Paris (boots, 
com); Glitter Brilliants Gold, £16, 

MAG (maccosmetics.co.uk); Super 
Liner Smokissime, £7.99, L’ Oreal 
Paris (boots.com); Bristle/Nylon 
Popular Brush, £84, Mason Pearson 
(escentual.com) 
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MAKE-UP BY NAOKO SCINTU AT SAINT LUKE ARTISTS USING L'OREAL PARIS. NAILS BY LORRAINE GRIFFIN, L’OREAL PARIS NAIL AMBASSADOR, 
USING MOREAL PARIS. HAIR BYSYD HAYES, UK STYLING AMBASSADOR FOR MOREAL PARIS, USING L’OREAL PARIS 



instyle PROMOTION 



Your perfect winter wardrobe accessory? 
A dazzling smile and this season’s lipstick 
colours (mistletoe optional) 


T he runway maybe filled more with 
pouts than grins, but in real life we 
tend to crack a smile more often (Tis 
the season to be jolly after all) and with such 
a strong line-up of lip colours this season, the 
need for fresh, white teeth is even greater. 

It goes without saying that the Dolce 
8c Gabbana crimson lippie, for example, 
looks far brighter and chicer with some 
pearly whites Hashing behind it, and a 
winning smile can elevate your look far 
more effectively than the latest Prada clutch 
(it costs a lot less too!). Howto ensure your 
teeth look the part? Pearl Drops Lasting 
Flawless White Toothpolish will transform 
your smile. It is clinically proven to remove 
100 per cent more stains than a regular 
toothpaste after 14 days, with visible stain 


removal after just five. Promising a deep 
cleanse and turbo shine. Lasting Flawless 
White can really maximise your lip colour. 

‘This season’s lipsticks make a very 
strong colour statement, drawing attention 
to the mouth, and are best partnered with 
teeth that have been restored back to their 
natural whiteness,’ explains Pearl Drops 
expert cosmetic dentist Dr Abeer Al- 
Adhami. The ‘beauty’ formula in Pearl 
Drops Lasting Flawless White toothpolish 
(because why shouldn’t teeth be part 
of your beauty regime?) is clinically 
proven, combining patented stain removal 
technology with light-refiecting shine. 
Lasting Flawless White is available at 
larger Boots and Superdrug, priced £6.99. 
Visit pearldrops.co. uk for more information. 




BASH BERRY 


The goth-chic look has been 
everywhere fronn Giles to Marc 
Jacobs. But dark shades can 
bring out yellow in your teeth 
so try purple rather than brown 
tones and use Pearl Drops 
Lasting Flawless White. 



as seen at Preen is the 
ultimate in understated chic 
and the perfect accessory 
for a formal work function. 
Go for a slightly peachy 
undertone to warm up 
f-f-freezing skin. 



SHOREDITCH 
SHINDIG PINK 

As the Armani Couture show 
proved, hot pink can be as 
festive as red - it’s party 
without being predictable. 
Matte is the texture du jour, but 
opt for blue-pink tones to keep 
teeth looking whiter than white. 



SOCIETY BALL RED 

Think classic Hollywood with 


a modern twist. Red is always 
a showstopper - just look 
at the Saint Laurent show. 
The difference this season 
is a velvety texture and 
graphic eyes that are more 
fierce than feline. 



Prescription skincare 

without the prescription 



Cetraben 

A unique formula that’s helped millions manage their dry and 
eczema-prone skin, proving so popular that 96% of people would 
recommend it to a friend^ And now it’s available without prescription 
from major retailers as well as pharmacies. So you can easily get the 
same high quality care for your skin, without a visit to the doctors. 

www.cetraben.co.uk 

As close to your skin as you are. 



Cetraben 


Cetraben’ 

CREAM 


^Cetraben Cream patient preference study, Sept 2013 


Always read the label 




BEAUTY 
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LEAVE THE^' 

HOUSE QUICKER 


Between the office bashes, Christmas shoppingdramas 
and visits to random cousins, how’s a girl to find time to still look 
hot at this time of the year? Here’s exact/y how... 


Major time. Get your style as you walk 
out th door by spritzing Aussie 3 
Miracle Oil (£9.99, boots.com) through 
the mid lengths of your hair, then whip 
the top half into a topknot, suggests 
Aussie hair ambassador Ben Cooke. 


By the time you get to work you can let 
your hair down to reveal texturised. 


silky waves. Definitely better than 
leaving the house with rollers in. 


make- u p bag into you r tin y even ing clutch - L' Orea l 


Paris true Match Genitis (£12.99, boots.com) is 


a four-in-one primer, foundation, concealer and 


powder. Multitasking A its finest 


PAINSTAKINGLY PERFECT NAILS take forever 


to get right. Rebecca Jade Wilson, date nail 
ambassador, has the most incredible nail hack 


we’ve ever heard: ‘Brush Vaseline [£2.19, boots 
com] around your cuticles and side walls, 
then paint your nails as carefree as you like. 
Any mishaps will wipe off really easily.’ 


IT MAY BE A BIT LACKING in the class department 


Northern line, but Couverture’s No Chemicals Perfume Oil 


(£45, couvertureandthegarbstore.com) rolls on quickly 


so it’s secret-squirrel enough to use literally anywhere 


the Tube, the bus, the office lift, you name it. 


BEAUTY 



AT-HOME BLOW-DRY? Who has time for that? The speedy 
girl cheats with a wide-barrel tong. Salon guru James Galvin 
recommends clamping a section of hair about three inches from * 
the ends and gently twisting the barrel down and inwards like yo 
would with a straightener. TUs a very quick fix to create a slight 
bend in the hair, like the second day of a blow-dry,’ he says. 


ACCORDING TO A SURVEY by Kerastase, most women would 
rather leave the house without make-up than with bad hair. But 
who has time for daily treatments? Well, Kerastase’s new in-salon 
Fusio-Dose (£15, salons.kerastase.co.uk) is a bespoke intensive 
therapy that lasts for five to seven washes, so you can skip the hair 
serums and spend the extra minutes mastering this season’s eyeliner. 


NEED FACIAL-FAKING, glowing skin for your third 
Christmas party of the week? Add a little Cover FX 
Custom Infusion Drops Hydration (£40, uk.spacenk.com) 
to your moisturiser or primer. Designed to mix in with 
almost anything, you can spend less time on your skin 
prep without sacrificing the results. 


a party. If that fails, then use Thi 

s Works’ Li*:ht Time 

Open Eyes (£25, t h i s w o r k s . c o j 

h) around your eyes 

before applying make-up. It conta 

ins Persian silk tree 

to tighten the skin, opening tho: 

se peepers right up. 




‘A LAYER OF GLITTER POLISH is the Quickest i 

way to change up and cover an old, chipped *5? 

mani,’ says Rimmel London na 

il expert Adam Slee. 

The new Rimmel London L 

ove Glitter polishes 

(£3.99, boots.com) are seriou 

sl¥ festive, like this 

Top Coat in Mistletoe Mischief, ri^ht. 


-V 


then 

smudged 

a 

nail? We 

’ ve all been 

there. 

Next 

time, b r u 

s h 

1 some 0 

il (olive will 

do) over 

your 

s t i 1 1 - 1 a c k 


nails to 

dry them qui 

c k e r. 


PRESENTING A PRESTIGE INSPIRED 
NIGHT CREAM. 

WITHOUT THE PRESTIGE PRICE. 


Dramatically newer skin Is revealed night after night." 



WORLD’S N-l 

FtMAL£ FACIAL SKIHCAfiC f ftAMlT | 


Ofay Regenertst 3 Point Night Cream is formulated to provide deep hydration 
when you most need it - overnight. During the night skin can lose moisture os your 
metabolism slows down, but its also the optinnum recovery time for your skin. Olay Skin 
Energising Technology penetrotes lO surface layers deep, to stort re-energising your 
skin while you sleep. So you can awoke to drompticuriy younger looking skin 

Your best beautiful begins ot Oiay.co*uk Available ejtclusiveiy at Boots. 

an maE£ ritarkeL Facial moiituriiar and claanAcr value uteia Fer the put 12 monthK cAdipg December- 2014- 
”Skin surfica refsawal I* aixie^rated based Cr surface cell exfdwtlon. 



ReceNeRisT 

YOUR BEST BEAUTIFUL' 


£5, ASOS (asos.com) 
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£225,Prada 

(prada.com) 


£154,Vickisarge 

xSamMcKnight 

(02072590202) 


£322,Vickisarge 

xSamMcKnight 

(02072590202) 


£1.99, Boots 
(boots.com) 


.150,JenniferBehr 

(avenue32.com) 


£35, 

Medusa’s 

Heirlooms 

(0207629 


£160, 

Halo&Co 

(haloandco. 

com) 


£35, Cara 
(02076299161) 


£28, Free People 
(freepeople.com) 


£8 for four. Accessorize 
(accessorize.co.uk) 


£8, ASOS (asos.com) 


£24.95, Jennifer Ouellette 
(02076299161) 


£12, ASOS (asos.com) 
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£135, Dolce 
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‘I HATE WAKING UP EARLY TO EXERCISE. 

When Tnn travelling, I take myAsics trainers with 
me. HI do stretches in the hotel room, but it’s 
difficult not havingsomeone to pushyou - 1 need 
the encouragement. After I hnish a class, the 
endorphinsareincredible.Thebestthingissitting 
on the bus afterwards in a sweaty, happy glow.’ 

‘I’M IN LOVE WITH BODYBARRE. I goto 
classes th ree to fou r ti mes a week at KX Gym i n 
Chelsea and do private sessions with my instructor 
Paola. We do a mix of ballet, karate and reformer 
yoga, which I really enjoy. I’ve got bad knees and 
hips, so I do leg-lengthening exercises. Myarms 
are so weedy, it’s hysterical. They have no muscle. 
My aim is to be able to do some proper press-ups.’ 

‘WHEN I WORK OUT, I LISTEN TO MUSIC 
THAT I CAN DANCE TO IN BETWEEN REPS. 

Toget myself in the mood on my way to a 
session. I’ll listen to Neon Trees’brstalbum. 


instyle FIT 


The self-confessed sugar addict 
on how to stay in shape 


‘I ALWAYS PREFER TO TRAIN BAREFOOT 

orwith grip socks. Foryoga I’ll wear Lexie Sport 
leggingsand I love SukiShufu.Oh,andAlo Yoga 
clothing is so nice but I have to get it shipped from 
America, which is really annoying.’ 


TRAINERS 

£100, Asics 
(asics.co.uk) 


SWEATER 

£125,SukiShufu 

(sukishufu.com) 


I 


It’s also my getting-ready-to-go-out music. 


LEGGINGS 

£36, Lexie 
(lexiesport.co.uk) 



False Lash Effect 
Mascara, £1 1.99, 
Max Factor 
(boots.com) 


HIGHLIGHTER 

Touche Eclat Radiant Touch, £25, 
Yves Saint Laurent (boots.com) 



‘AFTER A CLASS, I’M A GET-IN-THE- 
SHOWER-NOW KIND OF GIRL. My make up 
kit is basicallyjust YSLTouche Eclat and Max Factor 
mascara. I think mascara looks best when it’s kind 
of old. I don’t mind spending20 minutes puttingon 
mascara but I want it to look feathery, not spidery’ 

‘I’M A SUGAR ADDICT. If I’m havingagood day. I’ll 
eat lean protein and vegetables but my sweet treat 
is cheesecake. I’m tryingto get into green juices 
but I don’t like howthey taste. I just throw loads 
ofginger into them -if I dothatthey’re drinkable.’ 

‘WHEN I WAS A KID MY PARENTS HAD A 
MARTIAL ARTS TRAINER WHO VISITED US. 

Wejoked that he’d tear us to threads, then put us 
back together with Tui Na massage - a Chinese 
deep tissue massage. I have deep-tissue massages 
nowbutit’snotthesame.l lietherethinking 'Tm 
not feel i ng pai n, it can’t be doi ng anyth i ng.’” 



VISIT INSTYLE. CO. UK/FITNESS-WELLBEING AND GET INSTYLE FIT AND FAB 
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Keep it down. 

There's an Aussie girl nearby who's been 

burning both ends of several candles. 

You'll easily spot her. A bit sleep deprived. 

But with hair that's wide-awake 

and as fresh as a field of well -rested daisies. 

How's that even possible? AuSSic'S 

collection, that's how. 

Even if you've been up 

to the unmentionable (we won't ask), 

these miracles, 

will sort out your do in no time. 

So go on. 

It's what all the best 

Aussie girls do. 
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EYE CREAM 

Eye and Lip Contour 
Cream, £38, Fillerina 
(filler! na.co.uk) 


4 Fillev"}£ 

j4 


Medik8 


Founcf^T n 


BLEMISH GEL 

BetaGel Blemish 
Gel,£31,Medik8 
(medik8.com) 


MASK 

Blue/Black Berry Enzyme 
Mask, £36, Ole Henriksen 
(debenhams.com) 


POLISH 

Triple 

Microdermabrasian 
Face Polish,£57.50, 
Exuviance 
(exuviance.co.uk) 


CLEANSER 

Gentle Exfoliating 
Cleanser,£29,Bea 
(bea-skincare. 
com) 


SKmCciTTICAl^ 


Want skin that survives cocktails, canapes 
and crazy late nights? Superfacialist 
Debbie Thomas tells us how... 


MASK 

Clarifying Clay Masque, 
£55, SkinCeuticals 
(skinceuticals.co.uk) 


WlIIllfCOCKIAIlS 

Alcohol is super dehydrating any way but it’s 
those sugary cocktails that can be responsible 
for spot breakouts. Sugar causes i nflammation, 
blotchiness and dark circles. Try makingyour 
own mixer with fresh berries instead -they’re a 
great source of antioxidants, which are amazing 
forthe skin. More of a fizz drinker? Prosecco 
is surprisingly low in sugar if you choose a 
dry vintage. Just make sure you stock up on 
vitamin-C packed Berocca before you go out 
and have agreenteathemorningafter. 



I have two cardinal rulesforgood skin. One is to 
wear SPF wheneveryou’re sitting at a computer. 
Screens produce infrared radiation, which has 
the same effect on skin as sun damage - loss of 
elasticity, wrinkles and pigmentation. Two - no 
social smoking when you’re out. It encourages 
free-radical damage that destroys skin cells. 


which, when we’re producingfewer and fewer 
cells as we get older, is a bit of a disaster. 



Commute, work, party, repeat - not the best 
skin routine. Fight blemishes by usingcleansers 
with renewing ingredients like glycolic acid and 
retinol,andclarifyingclay masks that unblock 
pores. Ifyou’re determined to squeeze aspot, 
cover fingertips with tissue then dab on a salicylic 
acid-based gel. Never scratch it or it’ll scar. 



Ifyou’ve been skippingsleepyourskin can look 
drained and dull because itdoesn’t havetimeto 
repair. Howto get rid of dark circles? Cucumber. 
Not actually a complete old wives’ tale, it helps 
to constrict blood vessels, which reduces the 
amount of blood to the area and de-puffs. It 
won’t work miracles, but it will take the edge off. 
For a quick fix before an event, freeze a cube of 


tonerthen rubitoveryourface.Yourskinwill 
look instantly more radiant and wide awake. 

FACfOFF 

Ifyou’ve got a heavy week, wear make-up that 
doesn’t congest your skin. Whenyou take it off, 
exfoliation is key -clogged pores can cause 
acne. Use an enzyme-based exfoliatorthat really 
penetrates your pores. Leave it on for two to 
three minutes without scrubbingand wash off. 
Spend time on facial massage - usingthe heel 
of your hands, push out towardsyour ears from 
under the eye for extra de-puffing. 

LIP SERVICE 

When you’re worn out, chapped lips are bound 
to happen. But don’t be tempted by greasy lip 
balms -they train your skin to stop producing its 
own moisture. Useahyaluronicacid-enriched 
balm thattriggersyourown moisture-making 
ability soyour lips hydrate themselves. Smart! 
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reader OFFER 



SKIN PfRFfCTOR 

Helpyourself to agorgeousglow with Murad’s Invisiblur 


T his month, weVe teamed up 

with LA-based luxury skincare 
brand Murad to offer every 
InStyle reader a complimentary deluxe 
sample of Murad Invisiblur Perfecting 


Shield SPF30. 

This fabulous new five-in-one multi- 
action product blurs, primes, moisturises 
and protects with unique invisible SPF 
technology to reveal a smooth, fiawless 


Murad 



In', isiblu' 

Peifecti 

Shield 

BflMKl SfWCl '■ 


i Bhjn 


complexion in just one step. IPs created 
by the world-renowned dermatologist 
Dr Howard Murad, whose award- 
winning formulas target every skin 
concern, from plumping and smoothing 
out fine lines and wrinkles, to evening 
out skin tone, hydrating, soothing 
sensitivity and improving clarity for 
beautiful healthy skin. 

Presenter Fearne Cotton, model Lisa 
Snowden and actress Emily Blunt are just 
a few celebrities who swear by the 'Murad 
glow' and now you can join them. 


ITMtSSOUT 

Just take this page to your nearest 
Murad beauty counter to claim your 
complimentary deluxe Invisiblur sample. 
Participating stores are House of Fraser, 
Oxford Street, London WI; House of 
Fraser, Metrocentre, Newcastle; John 
Lewis, Brent Cross Shopping Centre, 
London; John Lewis, Kingston upon 
Thames; John Lewis, Cambridge; John 
Lewis, Cheadle; John Lewis, Edinburgh; 
John Lewis, Milton Keynes; Debenhams, 
Glasgow; Debenhams, Bullring, 

Birmingham; Debenhams, Trafford Centre, 
Manchester; Debenhams, Liverpool; 
Debenhams, Westfield White City, London 

TERMS & CONDITIONS Subject to aval lability, while stocks 
last. One deluxe sample per customer. Offer ends 1 Jan 201 6 

Murad. 




Colour 

as real as 

you are. 


56 authentic shades 


We only make colour 
so real and natural 
looking, it doesn’t look 
like hair colour at all. 

It just looks like you. 
No wonder it's 
the UK’s #r 


Up to 700% grey coverage 


Sarah's colour Tis #5 Natural Medium Brown, 


/ 


gust acn4 to AuguSl 3015 
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He’s Rosie and Alexa’s hairguru and our resident beauty columnist 
George Northwood solves allyourgroomingdilemmas 


Q I want a dramatic post- 
break-up do, but I’m not 
sure about chopping it all off. 
What would you suggest? 

LISA, PORTSMOUTH 

A When I broke up with someone 
once, I bleached my hair- I really 
wasn't th i n ki ng straight. So, if you Ye 
fee ling crazy, go crazy, but err on the 
side of caution. Remember, you've got 
to live with it for weeks after. Change 
things upwithoutlosinglength by going 
for a statement, messy fringe like Freja 
Beha Erichsen or Alexa. Caroline de 
Maigret's 'sod you' f ri nge is amazi ng 
ifyouwanttoshowyourex what he's 
missing. The otherthing I always 
suggest is to go blonder. That beach- 
blonde bombshell look like Rosie 
H-W's addssass,and it'll makeyou 
feel likeasupermodel. 



INSTYLE LOVES Pink 
Pop Colour Refresh, 
£9.99, Maria Nila 
(salon-services.com) 



-4 


MSTYLE 2 
LOVES 1 

Dur Restore 
ndy Toner, 
^99, Scott 


lornwall 

aots.com) 


Caroline de 
Maigret's fringe tells 
it straight 


Q l’ve finally nailed perfect 
sunkissed locks, but now it’s 
cold, it doesn’t look so ‘Giselle’ 
minus a tan. How can I update 
my colour for the party season? 

JESS, CAMBRIDGE 

A I say, embrace the bronde. Ifyou're 
blonde in summer, become a more 
glamorous version ofyourself for winter 
byaddingahintof brown -the dimension 
will make it really modern. Lots of people 
come to us and askto add some pink, 
which I'm totally on board with. I like 
the ideaof saying,This December, 
I'm goingtogo pink'. Ifyou're feeling 
rea//y classy, rose gold looks 
awesome. Soft pastel shades - 
thinkSienna's peach phase 
- lookamazingand wash out 
easily, soyou don't have to 
commit. Just be careful the 
colour doesn't go too electric, 
or it can look a bit 'Bestival' - 
and not in a good way. 





Q lt’s the dreaded office 
Christmas party, but I 
work with really chic women 
so a cheesy updo is a no-go. 
Any other ideas? 

EMILY, LONDON 

A Atextured, messy updo is the one 
- think Poppy Delevingne or Alicia 
Vikander,be/ow,onthered carpet. 
Beforeyougotowork,washyourhair, 
prep it with primer, rough-dry it so it's 
supershaggy,thentongafew random 
pieces. The secret is to take some dry 
texturisingsprayinyour handbag. 
Spray loads of it ontoyour hair then 
scrunch it up intoatop-knotorwhack 
it up in a ponytail. Make it festive (but 
keep it cool) by addinga brooch or 
two. J ust make sure they're not 
symmetrical. The place where it least 
belongs is usually where it looks best. 


Poppy D nails the 
texturised trend 


V_^ 


INSTYLE LOVES 

Brooch, £2.50, 
Primark 
(prinnark.com) 




INSTYLE LOVES 

VIP Volume 
In Powder spray, 
£1 9.50, Kerastase, 
(kerastase.co.uk) 


I 


INSTYLE LOVES 

Pillow Proof Blow Dry 
Express Primer, £1 5.80, 
Redken (redken.co.uk) 


TWEETYOURHAIRQUESTIONSTO@INSTYLE_UK WITH#ASKGEORGE 



C€int«ll<Trfg 


A 




Qaffaello 




A heart of almond wrapped in velvety filling, delicate 
wafer and sprinkled with light coconut flakes. 

Try something delicionsly different. 


^one 







FEKim:) 




^ < 




Whether you think they’re parcels of festive 
goodness or vegetable devilry sprouts are 
enjoying a hipster reboot this year. The 
#EatClean brigade have hit on the little 
green guys as the festive answer to kale - 
the Hemsley sisters fry theirs in coconut oil 
and pop them like sweets, while hip Soho 
eatery Bone Daddies suggests giving them 
an Asian twist by adding a pomegranate, 
orange and ponzu dressing. The trick is not 
to boil them, says the restaurant’s executive 
chef Tom Moxon. 'Cut the Brussels in half, 
head to stalk, and fry them twice for around 
20 seconds, allowing them to cool in 
between,’ he advises. 'This lets the leaves 
open up and makes them crispier.’ 


INSTYLE DECEMBER 2015 223 


MASTER CHOCOLATIER 
COLLECTION 



A special gift with a stylish twist 


A coilecUon of elegantly crafted chocolates, created with passion and artistry 
by the Lindt Master Chocolatier. 



Lindt Master Chocolatier since 1845 


WORDS BY CHLOE MAC DONNELL. PHOTOGRAPHS BY INSTAGRAM/NIPANDEAB, THE 
WEEKLY POACH, LEANNEJAPAN_,EN BROGUE, STREETFEASTLDN,01_HANNIE 





\ THE BRAID 
4 bar GIRLS 

^ French, double 
Dutch and halo 
(we’re talking 
plaits, not skipping) are so autumn/ 
winter 2015. If Zoe Kravitz and FKA 
twigs are on your #hairspiration ' 
Pinterest board, then you’re going 
to love The Braid Bar (aka the girls 
with the fastest fingers in the biz) as 
much as we did. 


RETAIL THERAPY \V 

Vintage store Blitz London poppM 
with an edit of some of their biggesi 
bargains. Nineties Levi’s, anyone? 
Elsewhere, we bagged some chic 
his and hers knitwear 
at Folk Clothing and 
behaved like a gang 
of magpies at the 
Wasted Chic stalls. If 
it sparkled, it was ours. 


THE GIF GUY 

Move over the Photo 
Booth, we were all 
about the Look Look 
gif booth that sends mini videos 
straight to your phone. Warning: it’s 
totally addictive. We spent longer 
posing than the average Kardashian 
family member taking a selfie. Plus, 
with DJs Belle & Bex on the decks, 
we’re not going to lie, a lot of voguing 
went down in the booth. Thank you 
for being so patient Mr Gif Guy. 


THE GRAFTERS 

InStyle’s craft columnist Christine Leech 
(aka Sewyeah!) showed us how to make 
our own fiuffy, pom-pom key rings 
(very Fendi), while our fashion features 
editor Hannah Rochell (aka fiat shoe 
blogger En Brogue) put everyone to 
work painting fun designs onto shiny 
new Victoria Plimsolls. Later, we 
kick- started knitting our own 
bobble hat with Amy Hall knitwear K 
and pimped up our phone cases 
with pineapple and unicorn HI 

stickers from Skinny Dip London. , ^ 


THE FOODSTERS 

We nibbled on sticky ribs from 
Smokestak, crab brioche rolls from 
B.O.B.’s Lobster, juicy meatballs from 
Cheeky Italian, moreish rotisserie 
chicken from BirdBox, caramel 
doughnut bites from You Doughnut! 
and too many tacos to count from 

Breddos. Pass the Gaviscon. 


IWM THE BEAUTY GALS 

Pavan took us back to 
I the 90s with the most 
Instagrammable henna 
tattoos in gold or silver, 
while MoYou London made 
our nails sparkle with mini manis 
and transfers. Plus, Facebar London 
made sure we were selfie ready with 
^cmtouring and strobing that would 
myeyKte K a run for her money. 


WE SIPPED... 

Ice-cold Birra Moretti lager and 
Beefeater GinStyle (geddit?) 
spritz cocktails. Some of 
us sipped too many... JMI 


@TWEETCHLOE 


#INSTYLEEATS 









PHOTOGRAPHS BY INSTAGRAM/ELLYPEAR, ALAMY 
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FESTIVE FEEL 

Dried cranberries 
nnake a particularly 
Christmassy topping. 


PERFECT PARTNER 

Givea bag of puddles 
with a bottle of 
delicious Pedro 
Ximenez sherry. 

Look out for Noe by 
Gonzalez Byass, 
£19, Waitrose. 




PLAN AHEAD 

Make your puddles 
in advance. They’ll be 
fine in the fridge for 
at least a week. 


© @ @ 


(a)ELLYPEAR 




W hatever anyone tellsyou, making homemade 
gifts probably won’t save you money, especially 
if you’re as easily swayed as I am by lovely boxes, 
bags, bottles and tags! Butyou’ll get huge points for all the effort, 
creativity and thought you’ve put in. These easy chocolate 
puddles are not Tempered’ (Google it), which means they need 
to be kept refrigerated before gifting. They can be topped with 
whateveryou like - dried fruit, seeds, nuts, even broken pieces 
of pretzels. I used up loads of bits from my cupboard (after 
a mammoth granola-making session!), butyou’re limited only 
byyour imagination. I like to include at least one salty element 
to counterbalance the sweetness of the chocolate. 


CHOCOLATE 

PUDDLES 

Makes approx 
25 X 2.5cm puddles 

150g dark chocolate 
(such as Green & Blacks 
Dark 70%), 
broken into chunks 
Mixture of toppings 
(total weight approx 200g) 

- 1 used raisins, salted 
almonds, hemp seeds, 
goji berries, pumpkin seeds, 
desiccated coconut, dried rose 
petals and bee pollen 

1. Slowly melt the chocolate, 
either in the microwave or in 
a bowl set over, but not touching, 
very gently simmering water. 

2. When the chocolate has totally 

melted, stir and spoon 
teaspoonfuls onto a tray lined 
with baking paper. While still wet, 
gently top with a combination of 
toppings on each one. 

3. Place in the fridge to set, then 
put them in a small cellophane 
bag. The puddles will need to be 
refrigerated until you gift them. 





NEW 


Perfect 

^nan i 


AT SEVEN SEAS WE BELIEVE: AGE. IT S JUST A NUMBER 


StNCE t93S 


order & 
collect 




Perfect? Prime only at Boots 

Order by 8pm and collect for free tomorrow from midday. let’s feel good 





Sob bami.coirVDrdeflodBvcojlflcittQmonow for hitl tanm and conditiom abaut the order & coMert service. 

Monday - Sstyrdey, goografriitjcil exckitrane 
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Just 24 hours in this forest hideaway was the perfect 
stress tonic for InStyle’s Charlotte Moore 


so IS LIME WOOD REALLY 
THAT RELAXING? 

It’s got all the glamour (chic 
lighting, rainforest showers, log 
fires in your room, insanely comfy 
beds, easy-going but attentive 
staff) of a trendy country house 
hotel, but none of the pretension. 


TALKING OF MASSAGE... ^ 

It’s worth booking one if 
you can drag yourself off 
the heated loungers. Oh, and 
there are cotton gowns, fiip-fiops 
and hair-straighteners in the 
changing rooms - nice touch. 


BUT WEVE HEARD 
THAT ALL BEFORE... 

Yes, but this place is really on it. 
You can even get fit with celeb 
trainer Matt Roberts if you fancy 
it - we saw a gang of urbanites 
racing around the grounds with 
him. Head to the Herb House Spa 
to eat clean at the Raw & Cured 
cafe, or pick up some fitness gear 
at the fashiony hotel boutique. 


WE HAVEN’T EVEN GOT 
ON TO THE FOOD YET... 

Beetroot salad, with ewes’ cheese, 
truffie and watercress, vitello 
tonnato (sliced veal with a tuna 
and caper sauce), beef-cheek 
risotto, spiced lamb with Padron 
peppers: these were just some of 
the divine dishes cooked up at 
Hartnett Holder & Co. 


IFYOU LIKETHE 
SOUNDOFTHIS 

YOU’LL ALSO LOVE... 


TELL US MORE ABOUT THE SPA 

There are three pools and 
a huge outdoor Jacuzzi (very LA), 
but what makes it so beautiful 
is that the spa is surrounded by 
sweet- smelling herbs, walled 
gardens and trees - so you get 
that chill-out hit before you’ve 
even got close to a massage bed. 


ARE WE TALKING ABOUT 
THE ANGELA HARTNETT? 

Yes. The super-chef has joined 
forces with Lime Wood’s Luke 
Holder to create a seasonal 
and utterly exquisite menu. 


Andrew Pern’s 
Michelin-starred 
Yorkshire cooking 

at THE STAR INN 

in Harome, York 


WHAT ELSE IS THERE TO DO? 

Not used to being around so 
much green space, we borrowed 
bikes and zoomed through the 
woods, past wild horses and acres 
of bluebells, until we hit nearby 
Lyndhurst and had a mooch 
round the antique shops. 

Rooms from £315 per night 
Call 023 8028 7177 or visit 
limewoodhoteLco.uk 


The cosy but luxe 
cottage vibe at SOHO 
FARMHOUSE in 
the Cotswolds 


The bedside views at 

HEADLAND HOUSE 

in St Ives, Cornwall 


12 ISSUES FROM £13.99 

W ^ 

Subscribe to SllVf UP 10 12% on the full price 



rVlGOTHOIFlSSION... 

And you may think I’m crazy, but even though I 
spend weeks editing InSiyle, poring over eveiy heel 
and mascara, I still subscribe and get it delivered to 
my house every month. Maybe you think that’s weird 
(I know my husband does) but there’s something 
about getting that totally fresh mag right to my 
doorstep that gives me a buzz. And the other reason? 
Well, I’m greedy and there are so many awesome 
benefits when you subscribe to InStyle - like... 

• You’ll get access to the digital edition of 
InStyle free on your iPad or iPhone* 

• A year’s supply of issues from just .£18.99 

• A cool Rewards card that entitles you ^ 

to lots of monthly extras. 

• You’ll get to see InStyle 
before anyone else does 
So, it would be crazy not to 
subscribe, wouldn’t it? 


EDITOR (a)CHARL_INSTYLE 




0RI[R YOUR SIBSCRIPIIOM ONLINf instyle.co.uk/dec2015 I 

< 

^The digital version comesfree with the print edition ofyoursubscription and isavailable strictly on atrial basis. Time Inc (UK) Ltd reserves the righttowithdrawfreeaccessto the digital version at any time. This < 

offer is available in the UK only. This offer isforthe travel-sized version of InStyle. Ifyou would preferto receive the standard size, please selectthis option when ordering. This offer isfor a minimum term of 12 g 

months and refunds cannot be issued duringthis initial period. For enquiries from the UK, call 0330 333 0233 between Sam and 9pm; for overseas call +44 330 333 0233. The closingdateforthis offer is 2 |g 

December201 5. Orders purchased as agift before 1 1 December 201 5 will start with the February 201 6 issue published in January. All gift orders purchased afterthis date will begin with thefirst available issue. If > 

you would like yourgift subscription to start with an earlier issue please contact customer services on +44 (0)330 333 0233. Orders purchased foryourself will start with the next available issue -please allow up “ 

to6weeksfordelivery.TheannualsubscriptionrateoflnStyleis£44(12issues)andincludesP8<P.lnordertoofferthissavingonthecoverpriceforsubscribers,thefreecovermountgifts with the magazine are < 

not included and are news-stand promotions only. For enquiriesand overseas rates, email: magazinesdirect@quadrantsubs.com. The Rewards scheme isavailableforall active print subscribers of magazines g 

published by Time Inc. UK, free of charge. It is also available to digital subscribers as longas the subscription has been purchased directly through the publishers at magazinesdirect.com. Only the recipient of the o 

subscription is entitled to access Rewards. While most offersare onlyavailable in the UK,some will be open tosubscribersbasedoverseas.Fulltermsandconditionsareavailableatmymagazinerewards.co.uk. ^ 
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InStyle INDEX 


The InStyle shopping guide to the best fashion and beauty in your area 



GREAT BRITISH SOFAS 


CHERRY BLOSSOMS 
IS LIFE ITSELF, 
A SPIRITUAL 
JOURNEY, 
A FLIGHT 
BEYOND 
BORDERS. 

IN CHERRY 
BLOSSOMS, 
EVERY ITEM 
THAT YOU SEE 
HAS BEEN 
TOUCHED BY 
AND CREATED BY 
THE FINGERS OF 
AN ARTIST... 




LOOK YOUNGER LONGER* 

REGENTIV, The Specialist Serum (with RETINOL) 


Reviewed as “one of 
skincare’s best kept 
secrets”. A luxurious 
rich texture of Retinol 
Palmitate, Vitamin 
Ep Aloe Vera and 
Sunscreen. 

So in demand as it 
does so much. Lines, 
wrinkles, crepey 
eyes, crows feet, lip 
lines, acne-scarring, 
open pores, sun and 
skin damage, uneven 
pigmentation. 

Our customers say, 
“My skin has never 
been better”. 

The Specialist 
Serum can be 
exclusively yours 
within 24hours. 


30ml £29.95, 50ml £44.95, 100ml £79.95, 200ml £149, 
FREE P&P. Tel. 01923 212 555. 

REGENTIV PO BOX 400, 

Herts, WD17 3ZW orwww.regentiv.co.uk 


Blue Velvet, the home of 
contemporary and Luxury 
footwear direct from the heart 
of Europe, always one step 
ahead, they have established 
themselves on their quality and 
first-rate service. 


Visit them at: 

174 Kings Road, SW3 4UP 
or call 020 7376 7442 
Buy online: 

www.bluevelvetshoes.com 


Hcrndbog 

HANDBAG CARE & REPAIR SPECIAUSTS 

lAtQ ranonln W iHibr A Ilira k|i 


- HANDBAG RlSTOHAnON OR COUXAl CHANGi 
• RiPlACi ZIH A UHVNO * AERAlR SCUffS, SCUTOtiS. BORNS A ITtAlS 
• BfMpVl UQIAD A ALIOTHIR STAJNS 




Grosvenor 3 seater sofa NOW ONLY £659 
No risk 2 1 day money-back home trial 
5 year hardwood frame guarantee 

FREE BROCHURE 01495 244226 

www.sofasofa. CO. u k 


InStyleiNDEX To book space on this page, please call 020 3148 2815 
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Pewterhooter’s 
925 sterling silver 
earrings are made vwith 
sparkling Svwarovski 
crystals. The earrings 
measure 6mm x6mm 
and are presented in a 
luxury vwhite gift box. 
Priced at £14.99 from 
amazon.co.uk 



www.amazon.co.uk/pewterhooter 



Use the Mink&Stone 
online jewellery builder 
to create personal 
statement pieces or 
shop for unique beaded 
jewellery designed by 
otherfashion lovers. 
Handmade inthe UK, 
and perfect for special 
occasions and gifts. 



Join our adventure into the 
wild with this exclusive 
Origami Safari Collection 
by John Greed. This 
best-selling collection 
featu res an array of cute 
and exotic origami animals. 
Prices start from £14.95. 


03453190008 

www.johngreed.com 


Kit Heath offers stunning, 
classic and contemporary 
sterling silver designs, and 
jewellery to be treasured 
foryearsto come. 
Pick up precious gifts 
right for any occasion 
from just £22. 


Shop stunning collections at 



www.minkandstone.com 


Make gift-giving easy this 
Christmas with Aurora 
London’s range of 
exquisite and affordable 
fashion accessories. Enter 
the promo code INSTYLE 
at check out to 
receive free UKP&P 
onyourfirst order. 



www.kitheath.com 


Enhance yourglow 
with Kett’s FIXX 
Creme Hi-Light. It’s 
paraben, silicone, 
fragrance and 
cruelty-free -and 
it’ll makeyou 
look radiant. 


www.aurora-london.com 


www.kettcosmetics.com 


For more infomation call 020 3148 2646 

lnStyle.co.uk 
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Kavala’s asymmetrical 
design makes fora unique 
and cool look. The Kavala 
series By Edblad comes in 
three metallic colours, 
and cost from £36. 


For UK stockists, visit 
www.nordicagencies.co.uk 


Gusti Leather’s ‘Bennett’ 
Backpack City Bag (£45) 
is a beautiful vintage- 
inspired bag made 
from ethically sourced 
Moroccan buffalo hide. 
Show off your fashion 
credentials this AW1 5. 




Takinga hot drink with 
you anywhere, anytime 
is one of life’s simple 
pleasures. Which is why 
Thermos’ range of 
stylish travel mugs are 
the perfect gift. They’re 
watertight and retain 
heat fortwo hours - 
sounds like our cup of tea! 


www.yourtea.com 


Word up: this 
personalised ‘Puzzle’ 
bracelet by Merci 
Maman Boutique (£39) 
is hand-engraved 
in London with 
the names, date or 
message of your choice. 
And. It’s Gorgeous. 


www.gusti-leather.co.uk 



Perfect for the stack-obsessed, 
BYJODI’s Limited Edition 
gemstone and diamond pave 
bracelets are a delicious 
indulgencethis holiday season. 
BYJODI is renowned for quality, 
attention to detail, and flawless 
custom-sizing. We love the 
opal,Tahitian pearl, hematite, 
black diamond, aquamarine, 
and pink sapphire wrist candies. 
For more luxury boho jewellery, 
visit www.byjodi.com 



www.mercimamanboutique.com 



Lookingfora special gift 
this Christmas? Sorbet’s 
100 per cent cotton 
throws (£50) are 
traditionally woven in a 
beautiful herringbone 
weave and finished with 
hand-tied tassels. 
They’re ideal as a stylish 
cover for beds and sofas, 
orevenasasnuggly 
blanket for chilly nights. 
www.sorbetltd.co.uk 


For more infomation call 020 3148 2646 

lnStyle.co.uk 
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It’s red, it’s ruffled - could this bag be any more on trend right now? By night it’s the ultimate 
party piece paired with an LBD; by day, sling it over a chunky knit for a hit of creative cool. 


Bagwith ruchedetail,£505,Emporio Armani (armani.com) 


RAYMOND WEIL 

GENEVE 



KATHERYN WINNICK 

Deeply imvdved in the Arts since its earty days, FWMOND WEIL 
Is thrilled Id count acclaimed TV series Vikings' leading star 
Katheryn Wlnnick as its new Brand ambassador. Her strong 
personality, natural beauty and undlsputabie dnarisma make her 
the perfect match for the Independent Swiss watchmaker. 


Collection noem/a 


Join the discussion using ffRWKatherynWinnick 



L’Eau de Parfum ^ 

La vie 
est belle 

Life is beautiful. Live it your way. 

LANCOME 


P A R I S 


